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ZIRAAT FAKULTESI OGRENCILERININ KIRSAL TURIZM ALGILARI
RURAL TOURISM PERCEPTIONS OF FACULTY OF AGRICULTURE STUDENTS

Ali Riza MANCI 2

Ozet
Kirsal turizm giincel bir aragtirma alani olup, kent yasaminin yarattigi olumsuz etkilerden kagisin bir se¢enegi durumuna gelmistir. Bu

nedenle bu konuda gergeklestirilen ¢aligmalar son yillarda artig gostermistir. Bu ¢calismada da 6grencilerin kirsal turizm faaliyetlerinin nasil
algiladiklarini ortaya koymak amaclanmigtir. Bununla birlikte 6grencilerin kirsal turizme iliskin olumlu ve olumsuz algilarinin onlarin
demografik 6zelliklerine gore farkliliklari incelenmistir. Ayrica, 6grencilerin bir kirsal turizm isletmesinden beklentileri, katilmak
istedikleri faaliyetler ve katilma motivasyonlari tespit edilmistir. Aragtirma alan1 olan Harran Universitesi Ziraat Fakiiltesi dgrencilerinden
kolayda drnekleme yontemiyle 569 adet 6rneklem alinmistir. Veriler yiiz yiize anket yontemiyle elde edilmistir. Faktor analizi, bagimsiz
orneklem t ve tek yonlii varyans ANOVA testleri yardimiyla veriler analiz edilmistir. Buna gore, cinsiyet, sinif, ailelerinin ikamet yerlerine
ve kirsal turizm etkinliklerinde ¢aligma istegine gére kirsal turizm algisinin degismedigi ancak daha once kirsal turizm etkinliklerine
katilanlarin bu turizm ¢esidinin olumlu etkiler yarattig1 diisiincesinde olduklar1 bulgularina ulasilmigtir. Katilimeilarin bdliimlerinin, tatil
yeri tercihlerinin, tatil i¢in ayirdiklari siirenin, kirsal turizm deneyimlerinin ve kirsal turizmin bilinirliginin alg1 farkliligina yol agtigi

belirlenmistir. Elde edilen bulgulara dayanarak yerel yoneticilere 151k yutabilecek yonetimsel ve kuramsal ¢ikarimlar sunulmustur.

Anahtar Kelimeler: Kirsal Turizm Algisi, Kirsal Turizm Motivasyonu, Harran Universitesi, Ziraat Fakiiltesi Ogrencileri

Abstract
Rural tourism is a current research area and has become an option to escape from the negative effects of urban life. For this reason, studies

on this subject have increased in recent years. This study aims to reveal how students perceive rural tourism activities. In addition, the
differences of students' positive and negative perceptions of rural tourism according to their demographic characteristics were examined.
In addition, students' expectations from a rural tourism business, the activities they want to participate in and their motivation to participate
were determined. A sample of 569 students from Harran University Faculty of Agriculture, which is the research area, was taken by
convenience sampling method. Face-to-face survey method was used to obtain the data. Factor analysis, independent sample t and ANOVA
tests were used to analyze the data. Accordingly, it was found that the perception of rural tourism did not change according to gender, class,
place of residence of their families and willingness to work in rural tourism activities, but those who had previously participated in rural
tourism activities thought that this type of tourism created positive effects. It was determined that the participants' departments, holiday
destination preferences, time allocated for vacation, rural tourism experiences and awareness of rural tourism led to differences in

perception. Based on the findings, managerial and theoretical implications that can shed light on local administrators are presented.

Keywords: Rural Tourism Perception, Rural Tourism Motivation, Harran University, Students of Faculty of Agriculture
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1. Giris

Kirsal turizm hem kalkinma planlari hem de yerel halklar i¢in yeni firsatlar sunmakta
olup, siirdiiriilebilir kalkinmanin gergeklestirilmesinde bir arag olarak giderek daha fazla
onem kazanmaktadir (Ceken vd., 2007). Kirsal turizm konusunda gergeklestirilen
calismalar son yillarda artis gostermistir (Se¢ilmis & Sari, 2023). Kirsal alanlarda
gercgeklestirilen bir turizm ¢esidi (Oru¢ & Kaplan, 2020) olarak tanimlanan kirsal turizm
gelir yaratma, benzersiz yerel flora ve fauna, bolgesel katma degerli iiriinler iiretmek;
bolgesel kiiltiirel ¢esitliligi gliclendirmek ve biiyiileyici dogal manzaralar1 ve yerel vahsi
yasami tesvik etmek vb. farkli faaliyetleri kapsamaktadir (Tekdamar & Cengiz, 2024).
Kitlesel turizm faaliyetlerinin ¢evrenin asinmasi kirlilik, giiriiltii, kalabaliklagma, kiiltiirel
yozlagma, mevsimlik turizm vb. kimi olumsuz sonuglar1 (Sii Eréz & Bozkurt, 2015) ve
kentlere go¢ olgusu, kirsal niifusun ekonomik durumunun iyilestirilebilme olanaginin
yaratilabilmesi, turistik aliskanliklar, turistik merak ve 6ngoriiler; kisilerin sosyal ¢evre,
ekonomik durum ve egitim seviyelerini artmasi (Aydin, 2012), kentsel/modern yasam
tarzinin yarattigi bunalimlar (Ceken vd., 2007) ve benzeri nedenler kirsal turizmi bir
secenek haline getirmis olup, (Akkasoglu vd., 2019; Keskin vd., 2016). Bu nedenlere
bagl olarak tatil anlayisindaki yasanan doniisiim, giinlimiizdeki anlamiyla kirsal turizm
kavraminin olusumuna zemin hazirlamistir (Kaptan Ayhan vd., 2020).

Kirsal turizm, kirsal alanlarin sosyal, ekonomik ve g¢evresel gelisiminde onemli bir rol
oynamaktadir (Keles, 2024). Bu durumun gerceklesmesinde biitiin paydaslarin roli
yadsinamaz (Aksoz vd., 2021: 2562). Kirsal turizm yerel halkin gelirini artirmakla
birlikte, ayn1 zamanda dogal ve kiiltiirel mirasin korunmasina da katki saglar (Lane, 1994;
Sert, 2024). Bu baglamda, kirsal alanlarla dogrudan iliskili olan bireylerin, 6zellikle de
tarim egitimi alan 6grencilerin kirsal turizme yonelik algilarinin incelenmesi, bu turizm
¢esidinin siirdiiriilebilirligine iliskin 6nemli katkilarda bulunabilir (Akca vd., 2012;
Hanedar vd., 2015).

Ziraat fakiiltesi 6grencileri, tarimsal iiretim siiregleri ve kirsal kalkinma ile dogrudan ilgili
olmalar1 nedeniyle kirsal turizme farkli bir bakis acis1 sunabilirler. Bu 6grenciler, kirsal
turizmin ¢evresel, ekonomik ve sosyal faydalarin1 anlamada 6nemli bir kitledir (Hanedar
vd., 2015). Kirsal turizm, genclerin yenilik¢i is modelleri gelistirmesine ve bu alanlarin
ekonomik ag¢idan canlandirmasina katki sunabilir. Aym1 zamanda, kirsal turizm

faaliyetleri yalnizca hem ekonomik kalkinmay1 hizlandirabilir hem de ¢evresel ve kiiltiirel
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stirdiiriilebilirlik i¢in olanaklar yaratabilir (Oru¢ & Kaplan, 2020).

Ogrencilerin kirsal turizmi nasil algiladiklar1 kirsal kalkinma politikalarinin ve turizm
stratejilerinin daha etkili bir sekilde olusturulmasina katki saglayabilir. Bu baglamda,
ziraat fakiiltesi Ogrencilerinin kirsal turizme yonelik bakis agilarini anlamak hem
akademik hem de pratik agidan 6nemlidir. Nitekim kimi 6nceki ¢aligmalar gerek turizm
gerekse tarim egitimi alan Ogrencilerin kirsal turizm algilamalarin1 belirlemeye
calismislardir (Arpact & Aylan, 2016; Cetinséz & Altuntas, 2019; Cuhadar & Unal, 2017;
Gliney vd., 2017; Ongun vd., 2016; Oru¢ & Kaplan, 2020; Uslu vd., 2015). Ancak bu
caligmalarin sinirh sayida oldugu ve genellikle yerel halk ornekleminde aragtirma
konulariin belirlendigi Coban vd. (2021) tarafindan tespit edilmistir. Lisansiistii tezlerin
ise kimi destinasyonlarin kirsal turizm potansiyelinin arastirilmasi ve yerel halkin bu
turizme olan tutumu iizerinedir (Alimanoglu & Ayazlar, 2017). Dolayisiyla bu ¢aligma
literatlirdeki bu boslugu doldurabileceginden 6nemli sayilabilir.

Ziraat Fakiiltesi 6grencilerinin kirsal turizme iliskin genel algilar1 ve tutumlar1 nelerdir?
Fakiiltenin bdliimleri arasinda kirsal turizm algilamalar1 arasinda farklilik bulunmakta
midir? ve benzeri arastirma sorulart ¢alismanin kapsamini ayrintilamak ve 6grencilerin
kirsal turizme iliskin algilarini derinlemesine incelemek i¢in baslangi¢ noktalar1 olarak
alimmustir.

Bu baglamda c¢alisma, ziraat fakiiltesi 6grencilerinin kirsal turizme yonelik algilarini,
farkindaliklar1 inceleyerek, kirsal turizmin siirdiiriilebilir gelisimine dair veriler sunmay1
amaclamaktadir. Buna bagli olarak, ¢alismanin, kirsal turizmin ekonomik, sosyal,
cevresel ve kiiltiirel boyutlarina iligkin literatiirdeki mevcut bilgi birikimine katkida
bulunmasi1 beklenmektedir.

2. Kavramsal Cerceve

Kirsal alanlar, deniz-kum-giines destinasyonlarinin ve kentsel yerlesimlerinin uzaginda,
Ozgin dogal ve Kkiiltiirel degerlerini muhafaza eden, otantik yapilarin varliklarini
stirdiirebildigi alanlardir (Kiper & Yilmaz, 2008). Kirsal turizm ise, ziyaret¢ilerin dogal
cevre ve kirsal kiiltiirle i¢c ice olmak amaciyla kirsal alanlarda konaklamalari ve
etkinliklerde bulunmalari olarak tanimlanmaktadir (Soykan, 1999; Soykan, 2000). Diger
bir deyisle, kirsal turizmin ayirt edici 6zelligi kirsal alanlarla i¢ ice ve dogal kaynaklara
dayali bir turizm ¢esidi olmasidir (Pamukgu vd., 2015). Dolayisiyla kitle turizmine bir

alternatif olabilecegi belirtilmektedir (Gaberli & Gaberli, 2023). Ayrica kirsal turizmde
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yaraticilik ve otantiklik gibi yeni egilimlerden de s6z edilmektedir (Sasu & Epuran,
2016).

Genel anlamda kirsal alanlarda gercgeklestirilen turizm etkinlikleri kirsal turizm olarak
tamimlanmaktadir (Uygur Meydan & Akdu, 2009). Ote yandan, literatiirde Kirsal Turizm,
Tarim Turizmi, Agro-Turizm/Agri-Turizm, K8y turizmi, Kir/Orman Turizmi, Ekolojik
Turizm, Ciftlik Turizmi, Doga Turizmi, Alternatif Turizm kavramlar1 birbirinin yerine
kullanilagelmektedir (Akytlirek & Karabulut, 2017). Oysa bu turizm cesitleri
birbirlerinden az da olsa farkli 6zellikler tagimaktadir. Selguk'a (2022) gore, tarim turizmi
ya da Agri-turizm (Geng, 2021) kirsal turizmin bir alt dalidir (Bager, 2020). Tarim, kdy,
kir, doga ve c¢iftlik turizminin kirsal alanlarda gergeklestirilme zorunlulugu nedeniyle
kirsal turizm bu ¢esitleri kapsamaktadir. Tarim turizminin bir ¢iftlikte gerceklestirilmesi
zorunluluk degildir. Ciftlik turizmi ise, bir ¢iftlikte konaklayip turizm/rekreasyon
etkinliklerine bir {icret karsilig1 katilmaktir (Selguk, 2022). Kirsal turizm faaliyetindeki
temel amag dogayla biitiinlesik dinlenme ve rahatlamadir; tarim tirlinlerini deneyimleme
degildir. Oysa Tarim turizmi dogrudan tarimsal iiriinleri deneyimleme iizerine kuruludur.
Ciftlik Turizminde ise ¢iftlik yasamiyla i¢ ice olmaktir (Uygur Meydan & Akdu, 2009).
Orug & Kaplan (2020), tarim turizmin (Agroturizm) ¢ogunlukla kirsal turizm kapsaminda
degerlendirildigini tarimsal iretimin bir faaliyet olarak gorildigi bir turizm sekli
oldugunu ifade etmislerdir. Ancak Demir & Araci'ya (2022) gore, kirsal alanlarda
gercgeklestirilen biitiin turizm aktiviteleri kirsal turizm olarak degerlendirilemez.

Kirsal turizm, yerel kalkinmay1 destekleyen ve kirsal alanlarin ekonomik, sosyal ve
kiiltiirel yapisint olumlu yonde etkileyen bir turizm tiirii olarak giderek daha fazla 6nem
kazanmaktadir (Kizilaslan, 2022; Ongun, 2023). Ozellikle tarimsal iiretim ve kirsal
yasamla birlestirilebilen kirsal turizm, siirdiiriilebilir kalkinma hedefleri dogrultusunda
ekonomik ¢esitliligi artirmak ve kirsal niifusun yasam kalitesini iyilestirmek i¢in 6nemli
bir firsat sunmaktadir (Lane, 1994). Ancak yazara gore, planli olmayan kirsal turizm
uygulamalar ¢evre tahribatina ve tarim alanlarinin aginmasina yol agabilir. Bu nedenle
verimli tarim alanlarinin turistik yapilagsmaya a¢ilmamasi verimsiz ve tarimsal {iretime
uygun olmayan arazilerin turizm ve rekreasyon amagl kullanilmasi gerektigi ifade
edilmektedir (Cikin vd., 2009; Oru¢ & Kaplan, 2020).

Kirsal turizm hem tarimsal liretimi destekleyen hem de yerel halkin gelir kaynaklarini

cesitlendiren bir ara¢ olarak degerlendirilmektedir (Kiper & Yilmaz, 2008). Ceken vd.
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(2007) ¢alismalarinda, kirsal turizmin siirdiiriilebilir kalkinma ve yerel ekonomilerin
desteklenmesi agisindan dnemli firsatlar sundugu vurgulanmistir.

Kirsal turizm algisi, bireylerin kirsal turizm faaliyetlerini nasil degerlendirdigini, bu
faaliyetlerin ekonomik, sosyal, cevresel ve Kkiiltiirel etkilerine dair diisiincelerini ve
tutumlarini ifade eder (Bayat, 2020). Bu baglamda kirsal turizm algisi, bireylerin kirsal
alanlarin potansiyeli, siirdiiriilebilir kalkinmadaki rolii ve kirsal turizmin kirsal
yerlesimciler lizerindeki etkilerine yonelik farkindaliklarini ve diisiincelerini kapsar.
Tutum teorisi, Ogrencilerin kirsal turizm algilamalarinin belirlenmeye calisildigi bu
calismanin temel arka planini olusturmaktadir. Teoriye gore, tutumlar, kimi durumlari
olumlu, kimi digerlerini ise olumsuz olarak degerlendirmemizi saglayan genellestirilmis
bakis agilarimizi temsil etmektedir (Szucsa vd., 2024).

Literatiirde, kirsal turizmin ekonomik katkilarinin yani sira yerel kiiltiir ve cevre
lizerindeki etkileri siklikla tartisilmaktadir. Ornegin, Wang vd. (2023) kirsal turizmin
kirsal alanlarda yoksullugun azaltilmasinda etkili bir ara¢ oldugunu ifade ederken, Sert
(2024), kiiltiirel mirasin korunmasi, kirsal boélgelerin essiz dogal o6zelliklerinin
siirdliriilmesi ve geleneksel el sanatlarinin yasatilmasi siirecinde oynadigi rolil
vurgulamistir.

Kirsal turizme iliskin bibliyometrik arastirmalara gore, kirsal turizm ve kalkinma
kavramlar biitiinlesiktir ve kirsal alanlarin ekonomik, sosyal ve ¢evresel siirdiirtilebilirlik
(Ak vd., 2023) yoniinden yonetilmesi ve kullanilmasi olduk¢a dnemlidir (Ongun, 2023;
Singhania vd., 2022; Tekdamar & Cengiz, 2024). Ayrica son yillarda kirsal turizm
arastirmalariin sayisinin kayda deger artis egiliminde oldugu belirtilmektedir (Bozok
vd., 2017; Lulu vd., 2024). Keles'e (2024) gore ise, siirdiiriilebilirlik ve toplum katlimi
kavramlar1 gerek arastirmalarda gerekse kirsal turizm gelisiminde anahtar rol
oynamaktadir.

Kirsal turizm algisi, kirsal turizmin basarili bir sekilde uygulanmasi ve siirdiiriilebilir
kalkinma hedeflerine ulagilmasi i¢in énemli bir arastirma konusudur (Ak vd., 2023;
Ankaya & Pirli, 2024). Ozellikle ziraat fakiiltesi dgrencileri gibi kirsal alanlarla yakindan
iligkili bireylerin bu algilari, kirsal turizmin gelisiminde 6énemli bir rol oynayabilir. Algi
diizeylerinin Olg¢lilmesi, kirsal turizme ydnelik planlamalarina iliskin ipuglar
kazandirabilir (Kulualp, 2019).

Ogrenciler, bu siirecin pargasi olabilir ve kirsal bolgelerdeki isletmeleri destekleyebilir.
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Ziraat 6grencileri, tarimsal {iretim ve turizm alanlarini birlestirerek yenilik¢i is modelleri
gelistirebilirler.  Ornegin, agro-turizm veya ekoturizm alanlarinda  girisimler
bagslatabilirler (Oto & Kizilirmak, 2022). Kirsal turizmde basarili olabilmek i¢in hem
tarim bilgisi hem de turizm anlayis1 gereklidir. Ziraat fakiiltesi 6grencileri bu iki alani
birlestirerek gii¢lii bir girisimcilik potansiyeline sahip olabilirler.

Kirsal bolgelerin ekonomik, sosyal ve ¢evresel siirdiirtilebilirligini destekleyen 6nemli bir
turizm, tiirii olan kirsal turizm (Lane, 1994; Sert, 2024), yerel sakinlerin gelirini
cesitlendirmekle birlikte dogal ve kiiltiirel mirasin korunmasina yardimcidir (Wang vd.,
2023). Bu nedenle, basarili bir kirsal turizm faaliyeti paydaslarin olumlu algilar1 ve
tutumlarina baghdir (Ak vd., 2023). Keza 0&grencilerin kirsal turizm algilarini
degerlendiren nitel bir arastirma da ise, Anamur’da kirsal turizmin uygulanabilirligine
yonelik diisiincelerinin olumlu oldugu tespit edilmistir (Cetins6z ve Altuntas, 2019). Bir
diger arastirmada, kirsal turizm egitimi alan 6grencilerin bakis agilarinin olumlu yonde
degistigi gdzlenmistir (Gliney vd., 2017). Mao’nun vd. (2023) arastirmalari, 6grencilerin
dogum yeri, ziyaret deneyimi, kirsal alanlardan memnuniyet, yerel halkla etkilesim ve
kirsal alanlara erisim kolayliginin, kirsal alanlara bagliliklarin1 ve taginma isteklerini
etkiledigini ortaya koymustur.

Kirsal turizme iliskin 6grencilerin bakis agilarini belirlemeyi amaglayan arastirmalarin
katilimcilarin  demografik 6zelliklerine gore bu bakis agisimin  farklilik gosterip
gostermedigini sinamiglardir. Bu baglamda bu calismada da literatlire dayali olarak
asagidaki benzeri hipotezler sinanmak i¢in ileri siiriilmiistiir.

Arpact ve Aylan (2016) cinsiyetin olumsuz kirsal turizm algisinda anlamli bir fark
yarattigini tespit etmislerdir. Erkeklerin kadinlara gore olumsuz algi puan ortalamalari
yiiksektir. Olumlu algr puan ortalamalar1 ise cinsiyet degiskenine gore farklilik
gostermemektedir. Ayrica Uslu vd., (2015) calismalarinda kirsal turizmin kimi olumsuz
etkilerinin cinsiyete gore farkli algilanabilecegini belirlemiglerdir. Ongun vd., (2017)
ogrencilerin kirsal turizm faaliyetlerine katilim sikliginin 6grencinin cinsiyetine gore
farklilik gosterdigi sonucuna ulagilmislardir.

HI1: Katilimeilarin kirsal turizm algilamalari cinsiyetlerine gore farklidir.

Arpact ve Aylan (2016) calismalarinda, 6grencilerin olumlu ve olumsuz algi puanlari
ortalamalarinin boliim degiskenine gore anlamli bir farklilik gostermedigi bulgusuna

ulagmislardir.
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H2: Katilimcilarin kirsal turizm algilamalar1 siniflarina gore farklidir.

Ailelerin ikamet yerinin (kir veya kent) kirsal turizm algisinda anlamli bir fark
yaratmadigi bulgusu, Ayaz ve arkadaslarinin (2012) ¢alismasiyla ortiismektedir. Bununla
birlikte, Arpaci ve Aylan (2016) dgrencilerin olumlu ve olumsuz algilarinin ikamet yerine
gore anlaml bir farklilik gdstermedigini belirlemislerdir.

H3: Katilimcilarin kirsal turizm algilamalart ailelerinin ikamet yerlerine gore farklidir.
Tatil sikligimmin kirsal turizme yonelik olumlu algiy1 etkiledigi bulgusu, Wang’nin vd.
(2023) calismasiyla desteklenmektedir. Yazarlar kirsal turizmin sik¢a ziyaret edilen
bolgelerde ekonomik ve sosyal faydalar sagladigini belirtmistir.

H4: Katilimcilarn kirsal turizm algilamalar tatil sikliklarina gore farklidir.

Boliimlerin kirsal turizm algisini etkiledigi bulgusu, Hanedar’nin vd. (2015) ¢alismasiyla
uyumludur. Ozellikle tarim ekonomisi boliimii 6grencilerinin kirsal turizme yonelik daha
olumlu tutumlar sergiledigi goriilmustiir.

H5: Katilimeilarin kirsal turizm algilamalari boliimlerine gore farklidir.

Hanedar vd. (2015) 6grencilerin tatil tercihlerinin Deniz-kum-giines ti¢liisiinden yana
oldugunu kirsal turizm faaliyetlerinin ise ikinci planda kaldigini belirlemislerdir. Ancak
Deniz-kum-giines tatilini tercih eden 6grencilerin kirsal turizme iliskin daha olumlu bir
tutum sergileyebileceklerini 6ngérmiislerdir.

H6: Katilimcilarin kirsal turizm algilamalari tatil yeri tercihlerine gore farklidir.

H7: Tatil i¢in ayrilan siirenin kirsal turizm algisin etkiledigi bulgusu, Singhania’nin vd.
(2022) ¢aligmasiyla uyumludur. Kisa siireli tatil yapan 6grencilerin kirsal turizme yonelik
daha olumlu tutumlar sergiledigi goriilmiistiir.

H7: Katilimcilarin kirsal turizm algilamalari tatil i¢in ayirdiklarn siireye gore farklidir.
Daha 6nce kirsal turizm etkinliklerine katilan 6grencilerin bu turizm tiiriine yonelik daha
olumlu bir algiya sahip oldugu bulgusu, Sert'in (2024) calismasiyla desteklenmektedir.
Sert, kirsal turizmin kiiltiirel mirasin korunmasina ve dogal ¢evrenin siirdiiriilebilirligine
katki sagladigini belirtmistir.

HS: Katilimcilarin kirsal turizm algilamalari kirsal turizm deneyimlerine gore farklidir.
HO: Katilimcilarin kirsal turizm algilamalari kirsal turizm deneyim sayisina gore farklidir.
Arpact ve Aylan (2016) oOgrencilerin olumlu ve olumsuz algilarinin kirsal turizm
cagrisiminin bilinirligine gore anlaml bir farklilik géstermedigini belirlemislerdir. Bu

calismada ise, kirsal turizmin bilinirliginin algiyi etkileyebilecegi dngoriilmektedir. Diger

JRTR



Journal of Recreation and Tourism Research /JRTR 2025, 12(1), 1-19

bir degisle, kirsal turizmin bilinirliginin yiiksek olmasinin alana yonelik olumlu
tutumlarin gelismesine katki saglayabilecegi beklenen bir durumdur. Bu nedenle
asagidaki hipotez sinanmak i¢in ileri siiriilmiistiir.

H10: Katilimcilarin kirsal turizm algilamalar kirsal turizmi bilip bilmediklerine gore
farklidir.

3. Yontem

3.1. Arastirma Evreni ve Orneklem Secim Yéntemi

Bu calismada Ziraat Fakiiltesi 6grencilerinin kirsal turizme bakig acilarint belirlemek
amagclanmistir. Arastirmanin evrenini Harran Universitesi Ziraat Fakiiltesi 6grencileri
olusturmaktadir. Universitenin dgrenci isleri daire bagkanhigindan alinan veriye gore,
toplam 6grenci sayis1 1538’dir. Fakiiltede toplam sekiz boliim bulunmaktadir. Bahge
Bitkileri: 215; Bitki Koruma: 283; Tarim Ekonomisi: 293; Sulama: 155; Tarla: 276;
Toprak: 151; Zootekni: 138; Tarim Makineleri: 26 6grenci egitim gormektedir. Bu
baglamda, 569 6grenciyle yiiz yiize anket yapilarak aragtirmanin verileri elde edilmistir.
Veriler, 13-27 Ocak 2025 arasinda toplanmistir. Evrenin 1/3’iinden fazla sayida
katilimciya ulasilmistir. Toplam 569 katilimcidan veri elde edilmistir. Bu sayidaki evren
biiyiikliigii i¢in %35 hata pay1 ve %95 giiven araliginda 384 adet anketin yeterli oldugu
belirtilmekte olup, bu ¢alismada 6rneklem sayisinin yeterliligi saglanmistir (Yolal, 2016).
3.2. Veri Toplama Aracimin Ozellikleri

Veri toplama araci olarak anket formu kullanilmistir. Anketin birinci bolimii
katilimcilarin demografik 6zelliklerini belirlemeye iliskin sorulardan olusmaktadur. ikinci
boliim katilimcilarin bir kirsal turizm isletmesinden beklentileri tespit edilmeye
calistimistir.  Uciincii béliimde ise, katilimcilardan kirsal turizmin olumlu ve olumsuz
etkileri konusundaki ifadelere 1- kesinlikle katilmiyorum ve 5- kesinlikle katiliyorum
biciminde 5’li Likert tipi dlgegi derecelendirmeleri istenmistir. Toplam 15 ifadeden
olusan 6l¢ek Ayaz vd. (2012) ¢alismalarindan alinmis olup, kirsal turizmin olast olumlu
ve olumsuz etkilerini temsil eden maddelerden olusmaktadir. Do6rdiincii boliimde,
katilmak istenilen kirsal turizm etkinliklerini anlamaya yonelik sorulardan olusmaktadir.
Katilimeilarin kirsal turizm motivasyonunu 6lgmek amaciyla besinci ve son boliimde
cesitli ifadelere yer verilmistir. Anket formunda bulunan sorular (Ayaz vd., 2012;

Hanedar vd., 2015; Uslu vd., 2015) ¢aligmalarindan alinmistir.
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3.3. Verilerin Analizi Yontemi

Bu caligma, ziraat fakiiltesi &grencilerinin kirsal turizm algilarini degerlendirmek
amaciyla nicel bir arastirma yontemi kullanilmistir. Veriler, anket yoluyla toplanmis ve
SPSS yazilimi kullanilarak analiz edilmistir. Anket sorulari, katilimcilarin kirsal turizm
algis1, motivasyonlari ve beklentilerine yonelik olarak tasarlanmistir. Bu ¢alismanin etik
kurul izni, Harran Universitesi Sosyal ve Beseri Bilimler Arastirmalar1 Etik Kurulunun
03/02/2025 tarih ve 2025/18 sayili karariyla onaylanmistir. Basiklik ve carpiklik degerleri
-2 ve +2 oldugundan veriler normal dagilim gdstermektedir. (Biiylikoztiirk vd., 2024). Bu
nedenle, hipotezlerin sinanmasinda bagimsiz érneklem t ve tek yonlii varyans ANOVA
testleri kullanilmigtir. Gtivenirlilik bilgisine iligkin Cronbach’s Alpha katsayisi
hesaplanmistir. Katilimcilarin kisisel 6zelliklerinin yiizde ve siklik degerleri tablo halinde
sunulmustur. Ogrencilerin kirsal turizmine iliskin olumlu ve olumsuz algilari, gelecekte
acmay1 planladiklari kirsal turizm isletmesinin sunacagi hizmetin 6zellikleri, hangi ¢esit
kirsal turizm faaliyetlerine katilim saglamak istekleri ve kirsal turizm motivasyonlarinin
aritmetik ortalama ve standart sapma degerleri hesaplanmastir.

4. Bulgular

Katilimeilarin Demografik Ozellikleri ve cesitli sorulara verdikleri yamitlarin frekanslar:
ve ylizde oranlar1 Tablo 1’de verilmistir.

Tablo 1: Katihmecilarin Demografik Ozellikleri

Degiskenler Sikhik Yiizde
Cinsiyet

Erkek 278 48,9

Kadin 291 51,1
Simf

1. simf 69 12,1

2. sif 135 23,7

3. smif 233 40,9

4, simif 115 20,2

Lisansiistii 17 3,0
Ailenizin ikamet Yeri

Kir 155 27,2

Kent 414 72,8
Tatil Sikhg

Haftada Bir 49 8,6

Ayda Bir 70 12,3

Yilda Bir 292 51,3

Yilda ki ve Uzeri 158 27.8
Boliim

Toprak ve Bitki Besleme 53 9,3

Bahge Bitkileri 106 18,6

Bitki Koruma 108 19,0
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Tarim Ekonomisi 131 23,0
Zootekni 36 6,3
Tarla Bitkileri 85 14,9
Tarim Makinalari 22 39
Tarimsal Yapilar ve Sulama 28 4,9
Tatil Yeri Tercihi
Deniz-Kum-Giines 257 45,2
Kirda Pansiyonlar veya Evler 120 21,1
Yayla Turizmi 93 16,3
Kiiltiir Gezisi 99 17,4
Tatil icin Ayrilan Siire
1-6 Giin 149 26,2
1 Hafta 201 35,3
2 Hafta 125 22,0
3 Hafta 49 8,6
1 Ay ve Uzeri 43 7,6
Kirsal Turizm Etkinligine Katilma Durumu
Evet 267 46,9
Hayir 302 53,1
Kirsal Turizm Etkinliklerini Bilme Durumu
Evet 321 56,4
Hay1r 248 43,6
Toplam 569 100

Bir kirsal turizm isletmesinden katilimcilarin bekledikleri hizmet ve sunumlarin siklik

ve yiizdelikleri Tablo 2’de verilmistir. Buna gore, en ¢cok uygun fiyath seyahat, en az

ise, el sanatlarin1 yapacak ve deneyecek ortamlar olusturmak ifadeleri yer almistir.

Tablo 2: Kirsal Turizm isletmelerinden Beklenen Hizmet ve Sunumlar

istenilen Hizmet ve Sunumlar Sikhik | Yiizde
Faaliyete gecirmek istedigim isletme dogal manzarali alanlarda bulunmalidir. 405 71,2
Giivenli bir ortam saglamak. 403 70,8
Faaliyetlerde ¢esitliligi on plana ¢ikarmak. 401 71,6
Sosyallesmeye imkan verecek ortam sunmak. 413 72,6
Seyahatin uygun fiyatlarla gerceklesmesini saglamak. 420 73,8
Yerli ve yabanci biitiin misafirleri agirlamak 385 67,7
Bisiklet/bot/kayak vb. gereclerin kiralanabilmesine olanak saglamak. 377 66,3
Cocuklarin giizel zaman gegirebilecegi alanlar yaratmak. 393 69,1
Konaklama bedelini uygun diizeyde tutmak. 397 69,7
Yoreye 0zgii yiyecek ve icecek hizmeti vermek. 384 67,5
Giinibirlik turlar diizenlemek. 375 65,9
Isletmeyi ulasimin kolay oldugu alanda agmak. 389 68,4
Yerellerle siklikla beraber olma olanagi yaratmak. 373 65,6
Cesitli restoranlar yiirliylis mesafesinde agmak. 372 65,3
Isletmeleri tarihsel alanlara yakin agmak. 359 63,1
Misafirlere el sanatini deneyimleme olanagi sunmak. 344 60,5
Isletmeyi kalabalik ortamlardan ayr1 tutmak. 359 63,1
Isletmeyi bakir kirsak bolgelerde agmak. 394 69,2

Katilimecilar en fazla piknik yapmak istegiyle kirsal turizmi tercih edeceklerini

belirtmiglerdir. Ciftlikte caligmak katilimcilarin istemedigi bir durumu yansitmaktadir.
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Tablo 3: Kirsal Turizmde Katilmak Istenilen Faaliyetler

Istenilen Faaliyetler Sikhik | Yiizde
Spor etkinlikleri 375 65,9
Piknik yapmak 413 72,6
Yiiriiyiis 408 71,8
Sandala sefasi 388 68,2
At biniciligi 378 66,5
Doga olaylarini kesfetme. 394 69,3
Rehberle birlikte giinliik geziler 379 66,6
Su sporu yapmak 351 61,7
Bisikletle gezmek 374 65,7
Balik avlamak 356 62,5
Kus gozlemek 335 58,9
Cevre temizligi yiiritmek 353 62,1
Dogal nesneleri aramak 331 58,1
Sifali bitkileri aragtirmak 361 63,4
Mantar toplamak 315 55,4
Ciftlikte eglesmek 314 55,1
Riizgar sorfii 348 61,1

Kirsal turizm etkinliklerine katilima iliskin en gii¢lii motivasyonlar1 dinlenme, yeni yerler

kesfetme giinliik stresten uzaklagsma, hatirlanacak bir deneyim yasama isteklerinden

olusmaktadir.

Tablo 4: Katthmcilarin Kirsal Turizm Motivasyonlari

Motivasyonlar Say1 | Yiizde
Yeni yerler bilme istegi 424 | 74,5
Dinlence 435 | 76,4
Unutulmaz deneyim yasamak 414 | 72,8
Stresli ortamlardan ayrilmak 428 | 753
Yenilikler yagama 410 | 72
Eglence 404 | 71
Macera 401 | 70,4
Bilinmeyen yerleri kesfetme 402 | 70,6
Bedensel faaliyetlerde bulunma 401 | 70,5
Yogunluktan kagma 413 [ 72,6
Gelenek kiiltiirii deneyimleme 403 | 70,8
Tarihsel alanda bulunma 388 | 68,2
Ailecek birlikte olma 386 | 67,8
Heyecanli islere katilim 387 | 68
Kendini yenileme 413 [ 72,6
Toplumsal biling olusturma 383 | 673
Farkli yagam big¢imlerini tatma 403 | 70,8
Ayni ilgi alanlarina sahip insanlarla tanisilmasi 388 | 68,2
Bilgi ve becerilerin arttirilmasi 394 1693
Bilinen bir yeri degisik insanlarla paylagsma 398 |70
Ailenin koklerinin geldigi yerleri gérme 389 | 68,4
Acele etmek zorunda olmama 383 | 67,3
Asir1 heyecan yasama 378 | 66,4
Kendini evinde hissetme 391 | 68,7

Kaiser-Meyer-Olkin katsayis1 0,883 olup, 6rneklem yeterliliginin saglandig1 ve verilerin

faktor analizine uygun bir yapida oldugu anlamina gelmektedir. Tablo 5 6grencilerin
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Kirsal turizme bakis agilarina yonelik faktor analizinin faktor ytiklerini géstermektedir.
Faktor analizi kirsal turizm algisinin olumlu ve olumsuz olmak iizere iki boyut altinda
toplanabilecegini gostermektedir. Olumlu ifadelere ait (0,909), olumsuz ifadelere iliskin
(0,807), Cronbach's Alpha katsayis1 oldukg¢a yiiksek olup, Olgegin giivenirliligini
dogrulamaktadir.

Tablo 5: Faktor Analizi

Ifadeler Faktor yiikleri
Olumlu | Olumsuz

Kirsalda yasayanlarin dogal ve kiiltiirel 6zelliklerini kesfetmelerini saglar. 0.809

Yerel ekonomik faaliyetleri arttirarak ¢esitlenmesini saglar. 0.798

Kirsal alanda yasayan kadmlar i¢in yeni ig imkanlar1 saglar. 0.785

Kirsalda yasayan insanlarin istthdamini kolaylastirir. 0.780

Yerel halkin refah diizeyini ve yagam standardini yiikseltir. 0.757

Yeni is imkanlar1 yaratir. 0.752

Yerel ortakliklar1 ve is birligini artirir. 0.729

Tarihi yapilarin korunmasini saglar ve atil durumdaki tarihi yapilarin da 0711

restore edilmesine tesvik eder. ’

Dinlenmeyi ve stresten uzaklagsmay1 saglar. 0.634

Kirsal bolgelerin sosyal ve kiiltiirel yapilarinda bozulmalar meydana 0.775

getirir. )

Kirsal alanlardaki sosyal ve kiiltiirel degerlerin girisimcilerce 0.771

somiiriilmesine yol acar. ’

Trafik sikisikligina neden olarak kirsal alanlara ulasimi1 zorlastirir. 0.751

Cevre kirliligini arttirir. 0.662

Giivenirlilik Cronbach's Alpha 0,909 0,807

Katilimeilarin - cinsiyetiyle kirsal turizmin etkilerini algilama arasinda bir fark
bulunmamaktadir. Hangi siifta egitim gordiikleriyle turizm etkilerini algilama arasinda
anlaml bir fark yoktur. ANOVA testi sonucuna gore, kirsal turizme iliskin olumlu bakis
acis1 bolimlere gore farklilik gostermekte olup, Tarim Ekonomisi boliimii olumlu bakis
acistyla one cikmaktadir. Bagimsiz orneklem t- testi sonucuna gore, katilimcilarin
ailelerinin ikametlerinin kir ve kent olmast onlarin kirsal turizme bakis acisinda bir
farkliliga yol agmamaktadir (p>0,05).

Tatil siklig1 katilimeilarin kirsal turizmi olumlu algisini etkilerken (p<0,01), olumsuz
algilamalar1 tizerinde herhangi bir etkisi bulunmamaktadir. 1-6 giin arasi tatile siire ayiran
katilimcilar diger stirelere gore daha fazla kirsal turizm etkilerine olumlu bakmaktadir
(p<0,05). Katilimcilarin kirsal turizm faaliyetlerinde ¢alisma istegiyle kirsal turizm

faaliyetlerinin etkilerini algilama arasinda bir fark bulunmamaktadir. Katilimcilarin tatil
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yeri tercihiyle kirsal turizm algilamalari arasinda anlamli bir iliski bulunmaktadir. Buna
gore, LSD testi sonucu bu anlamli farkliligin Deniz-kum-giines tatil yeri tercihinde
bulunanlarin kirsal turizm etkinliklerine karsi olumlu bir tutum gelistirmesinden
kaynaklandig1 belirlenmistir. Yapilan analize gore, daha 6nce kirsal turizm etkinliklerine
katilanlar bu turizm cesidinin olumlu etkiler yarattigi diislincesindedirler (p<0,01).
Bununla birlikte, kirsal turizm etkinliklerinin nelerden olustugu bilgisi katilimcilarin

algisini1 farklilagtirmamaktadir.

Tablo 6: Hipotez Kabul-Ret Durumu

Hipotezler Degiskenler Test cesidi p-degerleri Durum
H, Cinsiyet T testi p>0.05 Ret
H, Siuf ANOVA p>0.05 Ret
H; Ailelerin ikamet yeri t testi p>0.05 Ret
H, Tatil siklig1 ANOVA p<0.05 Kabul
Hs Bolim ANOVA p<0.05 Kabul
He Tatil yeri tercih ANOVA p<0.05 Kabul
H; Tatil igin ayirdiklari siire ANOVA p<0.05 Kabul
Hg Kirsal turizm deneyimi t testi p<0.05 Kabul
Hoy Kirsal turizmde ¢aligma ANOVA p>0.05 Ret
Hio Kirsal turizmin bilinirligi t testi p<0.05 Kabul

5. Sonug ve Oneriler

Bu calismada, Ziraat Fakiiltesi Ogrencilerinin kirsal turizme iliskin algilarinin
belirlenmesi amaglanmaktadir. Diger bir ifadeyle ¢alismanin amaci, Ziraat Fakiiltesi
Ogrencilerinin  kirsal turizme iliskin beklentileri, motivasyonlar1 ve algilarini
belirlemektir.

Bu calismanin bulgulari, Ziraat Fakiiltesi 6grencilerinin kirsal turizme iliskin algilarinin
genel olarak olumlu oldugunu ortaya koymakta olup, bu bulgu Arpaci ve Aylan (2016)
tarafindan yapilan galisma ile benzerlik gostermektedir. Ogrencilerin bolgesel kalkinma
ve siirdiiriilebilirlik acisindan kirsal turizm projelerine daha fazla dahil edilmelerinin
Onemini vurgulayan bu sonuglar, cinsiyet degiskeninin kirsal turizme yonelik tutumlarda
anlaml bir fark yaratmadigir gercegiyle de desteklenmektedir. Bu durum, Arpaci ve
Aylan'in (2016) calismasiyla tutarlidir. Ayrica, 6grencilerin egitim gordiikleri sinif diizeyi
ile karsal turizm algilar1 arasinda anlamli bir iliski bulunmamig olmasi, Ongun vd. (2017)
calismastyla da uyumludur. Ogrencilerin %56,4'iniin kirsal turizm etkinlikleri hakkinda
bilgi sahibi oldugu ve 6zellikle tarim ekonomisi béliimii 6grencilerinin bu konuda diger
boliimlere kiyasla daha yiiksek bir farkindalik diizeyine sahip oldugu tespit edilmistir. Bu

bulgu, Hanedar ve digerlerinin (2015) ¢alismasiyla da ortiismekte olup, tarim ekonomisi
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ogrencilerinin kirsal turizm dersi almalarinin bu farkindaligin artmasinda énemli bir rol
oynadig1 diisiiniilmektedir. Bununla birlikte, 6grencilerin ailelerinin ikamet ettikleri
yerlerin kirsal turizme yonelik tutumlarinda anlamli bir fark yaratmadigi da tespit edilmis
ve bu sonug, Ayaz vd. (2012) calismasiyla da benzerlik gostermektedir. Ziraat Fakiiltesi
ogrencilerinin, tarimsal lretimle dogrudan iliskili olmalar1 nedeniyle, kirsal turizm
faaliyetlerinin ¢evre iizerindeki etkilerini daha bilingli bir sekilde degerlendirme
egiliminde olduklar1 gorilmektedir. Bu durum, kirsal turizmde ¢evre bilincinin
artirllmasina yonelik egitsel programlarin 6nemini ortaya koymakta olup, ozellikle
ogrencilerin bu alandaki farkindaliklarinin artirilmasi hem bolgesel kalkinma hem de
stirdiirtilebilir turizm uygulamalarinin gelistirilmesi agisindan 6nemli bir rol oynayabilir.
Bu baglamda, kirsal turizmin gelecegi i¢in 6grencilerin bilgi ve biling diizeylerini
artirmaya yonelik egitim ve proje bazli calismalarin desteklenmesi donerilmektedir.
Literatiir incelendiginde, kirsal turizmin ekonomik, sosyal, ¢evresel ve kiiltiirel etkilerinin
ogrenci gruplarinm bu alana yénelik algilarim sekillendirdigi goriilmektedir. Ozellikle
ziraat fakiiltesi 0grencilerinin kirsal turizme yonelik olumlu tutum gelistirmesi, kirsal
kalkinma politikalarinin etkinligi agisindan kritik bir 6éneme sahiptir. Bu 6grencilerin
kirsal turizmdeki potansiyellerini daha iyi anlamak i¢in algilarin1 6lgen ¢aligmalarin
artirtlmasi gerekmektedir.

Turizmin gelismesi i¢in kirsal alanlarda ulagim, konaklama gibi altyapi hizmetlerinin
yeterli olmasi gerekir. Ogrenciler, bu konuda zorluklarla karsilasabilir ve yerel
yonetimlerle is birligi yapmalar1 gerekebilir. Ziraat Fakiiltesi 6grencilerinin kirsal turizm
algilamalar1 iizerine yapilacak arastirmalar, kirsal kalkinma stratejileri gelistirmek icin de
onemli bir bilgi kaynag: olabilir. Ogrenciler ayn1 zamanda kirsal turizmde teknolojik
inovasyonlar1 da kullanarak, 6rnegin dijital pazarlama veya online rezervasyon sistemleri
gibi ¢ozlimlerle bu alanda fark yaratabilirler.

Gelecek calismalarda agri-turizm, kirsal turizm ve diger benzer tanimlar1 olan turizm
cesitlerinin kesin ¢izgilerle ayrimi yapilan arastirmalar gergeklestirilebilir. Cilinkii kirsal
alanda gergeklestirilen turizm etkinliklerinin tamami kirsal turizm seklinde tanimlanamaz
(Demir & Araci, 2022).

6. Arastirmanin Simirhhiklar

Bu ¢alisma, Ziraat Fakiiltesi 6grencilerinin kirsal turizme iliskin algilarin1 belirlemeyi

amaglayan onemli bir arastirma olmakla birlikte, baz1 simirliliklarr bulunmaktadir. Tlk
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olarak, arastirmanin 6rneklemi yalnizca Harran Universitesi Ziraat Fakiiltesi dgrencileri
ile smrlhidir. Bu durum, bulgularin genellenebilirligini  kisitlamakta ve diger
tiniversitelerdeki ziraat fakiiltesi Ogrencilerinin algilarin1  yansitmada yetersiz
kalabilmektedir. Farkli cografi bolgelerdeki 6grencilerin kirsal turizme yonelik tutumlari,
bu caligmanin bulgularindan farklilik gdsterebilir.

Ikinci olarak, arastirma nicel bir ydntemle gerceklestirilmis olup, dgrencilerin kirsal
turizme iliskin derinlemesine diisiincelerini ve deneyimlerini anlamaya yonelik nitel
veriler toplanmamistir. Bu nedenle, Ogrencilerin kirsal turizme yonelik algilarinin
arkasindaki nedenler ve motivasyonlar tam olarak ortaya konulamamistir. Gelecekte
yapilacak ¢alismalarda nitel yontemlerin kullanilmasi bu eksikligi giderebilir.

Ucgiincii bir sinirlilik ise, arastirmanin yalmzca dgrenci algisina odaklanmasi ve kirsal
turizmde yer alan diger paydaslarin (6rnegin, yerel halk, turizm igletmecileri, yerel
yonetimler) goriislerine yer verilmemesidir. Kirsal turizmin basarisi, tiim paydaslarin is
birligi ve katilimma baghdir. Bu nedenle, gelecekteki c¢aligmalarda farkli paydas
gruplarinin dahil edilmesi, daha kapsamli bir bakis acis1 kazandirabilir.

Bu smirliliklara ragmen, bu ¢alisma Ziraat Fakiiltesi 6grencilerinin kirsal turizme yonelik
algilarin1 anlamak ve bu alanda yapilacak ¢aligmalara temel olusturmak agisindan 6nemli
bir adimdir.
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ORDU iLiNIN COGRAFI iSARETLi URUNLERIi VE OZELLIiKLERi
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Ozet

Gastronomi turizmi agisindan, cografi isaret tescili 6nemli bir rol oynamaktadir. Tescilli tiriinler, turistler igin gekici unsurlar olarak yerel ekonomiye
katki saglamaktadir. Ordu’nun cografi isaretli {irlinleri, ilin gastronomi turizmi potansiyelini artirarak yerel lezzetlerin ve kiiltiirel mirasin
tanitilmasina olanak tanimaktadir. Cografi isaret tescilinin yayginlastirilmasi ve etkin tanitim faaliyetleri, Ordu’nun gastronomi turizmi destinasyonu
olarak one ¢ikmasina katki saglayacaktir. Ancak, bu potansiyelin tam anlamiyla degerlendirilebilmesi i¢in cografi isaretli iiriinlerin tanitimi ve
pazarlanmas: gerekmektedir. Bu baglamda, yerel yonetimlerin, turizm otoritelerinin ve iiretici birliklerinin igbirligi iginde ¢alismasi biiyiik 6nem
tagimaktadir. Caligmada Ordu ilinin mutfak kiiltiirli i¢in 6nemli olan cografi isaretli ve tescilli iiriinler ele alinmistir. Bu arastirma nitel arastirma
yontemi kullanilarak planlanmistir. Bu baglamda dokiiman analizi yontemi kullanilarak incelenmis ve yazili olarak diizenlenmistir. Bu ¢aligma, Ordu
ilinin gastronomi turizmi potansiyelini ortaya koymak ve bu potansiyelin siirdiiriilebilirligini saglamak amactyla gergeklestirilmistir. S6z konusu
potansiyelde cografi isaret tescilli iiriinlerin yeri ve 6neminin bilinmesi 6nemlidir. Ordu’nun 6zgiin lezzetleri, turistler igin essiz bir deneyim
sunmakta ve ilin gastronomi turizmi destinasyonu olarak 6ne ¢ikmasina katki saglamaktadir. Calismanin, ilgili literatiirde dnemli bir boslugu

doldurmasi ve Ordu’nun gastronomik mirasinin korunmasina katki saglamasi hedeflenmektedir.

Anahtar Kelimeler: Cografi isaret, Gastronomi Turizmi, Ordu

Abstract

In terms of gastronomy tourism, geographical indication registration plays an important role. Registered products contribute to the local economy as
attractive elements for tourists. Ordu's geographical indication products increase the gastronomy tourism potential of the province and enable the
promotion of local flavours and cultural heritage. Dissemination of geographical indication registration and effective promotional activities will
contribute to the prominence of Ordu as a gastronomy tourism destination. However, in order to fully utilise this potential, promotion and marketing
of geographically marked products are required. In this context, it is of great importance that local administrations, tourism authorities and producer
associations work in co-operation. In the study, geographical indication registered products, which are important examples of the culinary culture of
Ordu province, were handled and written by document analysis method using qualitative research method. This research was carried out in order to
reveal the gastronomy tourism potential of Ordu province and to ensure the sustainability of this potential. It is important to evaluate the place and
importance of geographical sign registered products in this potential. Ordu's unique flavours offer a unique experience for tourists and contribute to
the prominence of the province as a gastronomy tourism destination. This study aims to fill an important gap in the relevant literature and contribute

to the protection of Ordu's gastronomic heritage.
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1. Giris

Cografi isaret tescili, belirli bir yorede iiretilen iirlinlerin dogalligini, kalitesini ve
Ozglnliigiinii koruma altina alan bir uygulamadir. Cografi isaret tescili, iirinlerin koken
aldig1 bolgenin kiiltiirel mirasini koruyarak gelecek nesillere aktarilmasini saglamaktadir
(Piramanayagam ve Seal, 2022; Pamukg¢u, Sarag¢, Aytugar ve Sandikg¢i, 2021). Cografi
isaret tesciline sahip iriinler hem iireticilere hem de tiiketicilere giiven veren {iriinler
grubunda yer almaktadir. Cografi isaret tesciline sahip tirlinler tireticilere daha yiiksek
gelir saglarken ayni zamanda iirlinlerin reklaminm1 destekleyerek markalasma ve
pazarlama konularinda da fayda saglamaktadir (Rasmi, Phuoc, Othman ve Azman, 2022).
Yerel iiretim tekniklerinin ve geleneksel yontemlerin siirdiiriilmesi, bu baglamda biiyiik
bir oneme sahiptir. Cografi isaret tescili, yerel lreticilerin emeklerinin karsiligini
almasina ve biiyiik 6l¢ekli endiistriyel iireticilere karsi rekabet giiciinii arttirmasina olanak
tanimaktadir (Sabur ve Gilines, 2023). Aym1 zamanda, iirlinlerin sahtelerinin ve
taklitlerinin 6nlenmesiyle, tiiketicilerin giivenligi ve memnuniyeti saglanir. Tiiketiciler
acisindan da cografi isaretli tiriinler belirlenmis kanunlar ¢ergevesinde tiretildikleri ve
denetlendikleri i¢in gliven diizeyi yluksek iirtinlerdir (Kart, Sarag, Pamukg¢u ve Sandikei,
2022). Avrupa’da gerceklestirilen anketlerde tiiketicilerin cografi isaret tesciline sahip
tiriinleri yiiksek diizeyde giivenilir buldugu ve bu sebeple iiriinlere daha fazla miktarda
para 6demeyi kabul ettigi sonucu yer almaktadir (Vital, 1999; Sabur, 2023). Bu sonugtan
yola ¢ikarak tescil sisteminin kirsal kalkinmay1 destekleyerek yerel ekonomilere 6nemli
katkilar sagladigini sdylemek miimkiindiir.

Gastronomi turizmi seyahat eden bireylerin yeme i¢me Kkiiltiirlerini deneyimleme
amaciyla belirli bolgelere yaptiklar1 ziyaretleri kapsamaktadir. Cografi isaret tescili,
gastronomi turizminin siirdiiriilebilirligi agisindan énemli bir rol oynamaktadir (Gao ve
Chan, 2023). Cografi isaretli iiriinler, turistler i¢in ¢ekici birer unsur olmalar1 nedeniyle
ziyaretcileri destinasyona ¢ekmektedir. Bu durum destinasyonun turizm potansiyelini
artirarak ve yerel ekonomiye katki kazandirmaktadir. Ornegin, Fransa nin sarap bolgeleri,
Italya’nin parmesan peyniri ve Ispanya’nin tapas gibi iiriinleri cografi isaret tesciline
sahiptir. Fransa’nin Champagne bdlgesine ait tescilli sarabi sampanya tescil hakki
kazanmasindan sonra daha fazla iicrette satisa sunulmustur. Sampanyanin iini tim
diinyaya yayilmistir ve gastro-turistler sarap ve tadim turlar1 kapsaminda bolgeyi ziyaret

etmektedirler (Bilge, Demirbas ve Artukoglu, 2019). Bu 6rnek gastronomi turizmi ve
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cografi isaret tescili arasindaki giiclii bagi 6zetlemektedir. Gastronomi turizminin
stirdiirtilebilirligi i¢in cografi isaretli tirlinlerin tanitim1 ve pazarlanmasi biiyiik 6nem
tasimaktadir (Jaelani, Handayani ve Karjoko, 2020; Erbay ve Sabur, 2022). Turistler, bir
yorenin 6zgiin lezzetlerini deneyimlemek ve bu lezzetlerin ardindaki hikayeleri 6grenmek
isterler. Bu nedenle, cografi isaretli irlinlerin etkin bir sekilde tanitilmasi, bolgeye daha
fazla turist g¢ekilmesine ve dolayisiyla yerel ekonominin canlanmasina katkida
bulumaktadir. Bu tanitim siirecinde, yerel yonetimlerin, turizm otoritelerinin ve {iretici
birliklerin isbirligi i¢inde ¢alismasi gerekmektedir (Tatlicioglu, 2023). Sonu¢ olarak,
cografi igaret tescili, gastronomi turizminin siirdiiriilebilirligi a¢isindan vazgecilmez bir
unsurdur hem yerel ekonomilere hem de kiiltiirel mirasin korunmasina énemli katkilar
saglamaktadir. Cografi isaret tescili sayesinde, yerel liriinler daha genis kitlelere ulasarak,
turizm sektorii acisindan da 6nemli olmaktadir. Gastronomi turizminin gelisimi agisindan
tireticiler hem de tiiketiciler i¢in uzun vadeli faydalar sunmaktadir.

Karadeniz’in dogal giizellikleri ve zengin kiiltiirel mirasi ile inli Ordu ilinin, cografi
isaret tescilli irilinleri ilin gastronomi turizmi agisindan biiyiik bir potansiyelini
olusturmaktadir. Ancak, bu potansiyelin tam anlamiyla degerlendirilebilmesi i¢in cografi
isaretli tirlinlerin daha genis kitlelere tanitilmasi ve turizm faaliyetlerinde etkin bir sekilde
kullanilmasi gerekmektedir. Ordu’nun kendine 6zgii lezzetleri, turistler i¢in benzersiz bir
deneyim sunarak bolgenin gastronomi turizmi destinasyonu olarak 6ne ¢ikmasina katki
saglayacaktir. Ordu ilinin gastronomik mirasinin siirdiiriilebilirliginin saglanmasi ve
tanitim1 agisindan cografi isaret tescili hakkinda gergeklestirilecek ¢aligsmalar oldukga
onemlidir. Bu sebeple ilgili literatiirde Ordu ilinin cografi isaretli iiriinlerini ele alan az
sayida calismanin bulundugu goriilmektedir ve tescilli iirlin sayilariin artis1 sebebiyle
giincelligin saglanmasi, yerel yemek envanterinin olusturulmasi amaglanmaktadir.
Calismanin literatiire katki saglayacagi diistiniilmektedir. Calismada Ordu ilinin cografi
isaret tesciline sahip gida tirlinleri, nitel arastirma kapsaminda veri analiz yontemi olarak
kullanilan dokiiman analizi yontemi kullanilarak yazili hale getirilmistir. Bu amagla
Google Akademik ve Tiirk Patent Enstitiisii Cografi Isaret Portali veri tabaninda yer alan

akademik calismalardan ve ¢esitli kitaplardan yararlanilmistir.
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2. Kavramsal Cerceve

2.1. Tiirkiye’de Cografi isaret Tescili ve Tiirleri

Cografi isaret tescili, fikri ve sinai miilkiyet haklarindan bir tanesidir. Tiirk Patent ve
Marka Kurumu Tirkiye’de cografi isaretli {iriinlerin tescil siirecini yiiriiten ve tescil
hakkin1 tanimlayan kurumdur. Tiirk Patent ve Marka Kurumu’na gore cografi isaret
tescili su sekilde tanimlanmaktadir; “Belirgin bir niteligi, {inii veya diger ozellikleri
bakimindan kokenin bulundugu yore, alan, bolge veya iilke ile 6zdeslesmis iiriini
gosteren isarettir. Cografi isaretler, mense adi ya da mahrec isareti olarak tescil edilir.
Gida, tarim, maden, el sanatlari, sanayi iirlinleri cografi isaret tesciline konu olabilir”
(TURKPATENT, t.y.). Baska bir ifadeyle belirgin bir niteligi, iinii ve diger 6zgiin
Ozellikleriyle kokeninin bulundugu yoreye ile 6zdeslesen {iriinlerin cografi isaret tescil
hakki bulunmaktadir. Cografi isaret tescili, belirli bir cografi bolgeye 6zgii olan tirlinlerin
kalitesini, karakteristik 6zelliklerini ve iiretim metotlarin1 koruma amaci giitmektedir
(Kireeva, 2011; Rokmono, vd., 2023). Tescilli iriinler, tiiketicilere iirliniin kaynagi
hakkinda bilgi vererek kaliteyi garanti ederken, lireticilere de ekonomik avantajlar
saglamaktadir. Tiirkiye, zengin tarim ve gida {iriinleri ¢esitliligiyle cografi isaret tesciline
aday iiriin konusunda 6nemli bir potansiyele sahiptir.

Cografi isaret tesciline sahip trilinler, 6769 sayili Sinai Miilkiyet Kanunu ile giivence
altina alinmaktadir (Suluk, 2018). Kanun kapsaminda iirlin regeteleri, iireticiler ve ayni
zamanda tiiketiciler kanunlar ¢er¢evesinde korunmaktadir. Dolayisiyla iiriinlerin aslina
uygun lretimini destekleyen cografi isaret tescili yerel halkin kiiltiirel degerlerinin
stirdiiriilebilirligine, ekonomik olarak kalkinmasina fayda saglamaktadir. Ayrica kanunlar
kapsaminda korunmasi ve denetim altinda tutulmasi sebebiyle cografi isaretli {irtinler
tilkketiciler tarafindan giiven diizeyi yiiksek tirlinlerdir. Tirkiye’de cografi isaret tesciline
sahip iirtinler tescil tiirlerine gore 3 grupta degerlendirilmektedir (Paksoy, 2022).

e Mense adi kategorisinde degerlendirilen cografi isaretli {irlinlerin tiim
ozelliklerinin sinirlar belirli bir cografi alandan kaynaklanmasi ve iiretiminde
yasanan biitiin asamalarmin ait oldugu cografyada gergeklestirilmesi
gerekmektedir.

e  Mabhreg isareti kategorisinde degerlendirilen iiriinlerin iiretim agamalarindan veya
iiretiminde kullanilan malzemelerden en az bir tanesinin ait oldugu cografyada

gerceklestirilmesi gerekmektedir (Tekelioglu, 2019).
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e  Geleneksel iiriin ad1 kategorisinde degerlendirilen iiriinlerin ait oldugu pazarda 30
sene siliresince ayni1 isimle anilmasi gerekmektedir.
23.05.2024 tarihi itibariyle Tiirkiye genelinde toplam 1584 adet iiriin cografi isaret
tesciline sahiptir. Bu iirlinlerin %24.7°si mense adi1 altinda, %0.4 geleneksel iirlin ad1
altinda ve %75°1 mahreg isareti ile tescillenmistir. Giincel olarak tescil siireci devam eden
{iriin say1s1 648°dir (TURKPATENT, 2024a). Cografi isaret tesciline sahip iiriinlerin,
tiriin grubuna gore dagilimi1 Tablo 1°de yer almaktadir.

Tablo 1: Tescilli Cografi isaretlerin Uriin Gruplarina Gére Dagihm

Grup | Uriin Grubu Uriin Sayis1 | Yiizde
Sayisi

1 Tiitiin 1 %0.1
2 Biralar ve diger alkollii icecekler 12 %0.8
3 Islenmis/islenmemis meyveler, sebzeler, mantarlar 328 %20.7
4 Peynirler 44 %2.8
5 Halilar/Kilimler/Dokumalar diginda kalan el sanati tirtinleri 79 %5.0
6 Bal 29 %1.8
7 Firincilik ve pastacilik mamulleri, hamur isleri ve tathilar 325 %20.6
8 Peynir ve tereyagi disinda kalan siit iiriinleri 20 %l1.3
9 Yiyecekler i¢in lezzet vericiler/gesniler, soslar ve tuzlar 24 %1.5
10 Halilar ve kilimler 43 %2.7
11 Diger liriinler 84 %35.3
12 Cikolata, sekerleme ve tiirevi tirtinler 39 %2.5
13 Islenmis ve islenmemis et iiriinleri 27 %1.7
14 Yemekler ve corbalar 435 %27.5
15 Tereyag1 dahil kat1 ve siviyaglar 25 %1.6
16 Dokumalar 44 %2.8
17 Alkolsiiz igecekler 18 %1.1
18 Dondurmalar ve yenilebilir buzlar 4 %0.3

Kaynak: Ci Portal sitesinde yer alan veriler (TURKPATENT, 2024a) dogrultusunda yazar tarafindan olusturulmustur.

Tablo 1’de de yer alan tescil gruplart ve tescillenen iiriinlerin %80’ninden fazlas1 gida
tiriinleridir. Bu oran cografi isaret tescili ve gastronomi arasindaki bag agisindan ne kadar
kuvvetli oldugunun bir gostergesidir. Gastronominin esas unsuru olan yemekler ve
icecekler gibi gida maddelerinin regeteleri, iiretim metotlari, iireticileri dolayisiyla da
mutfak kiiltlirlinliin bilesenleri cografi isaret tescili ile korunarak siirdiiriilebilirligi
desteklenmektedir (Sabur ve Giines, 2023). Ayrica bu durum gida triinlerinin cografi
isaret tesciline sahip olduklar1 oOzellikler bakimindan uygun iriinler oldugunu
gostermektedir. Tiirkiye’de her gecen sene cografi isaret tesciline sahip iirlin sayisi
artmaktadir. Ozellikle tescilli gida iiriinlerinin sayisinin artis1 ve sagladig: faydalar daha
fazla {irtinlin tescil almasini tesvik etmektedir. 2014 senesinde toplam 72 {iriiniin tescil
basvurusu gerceklestirilmistir. 72 bagvurudan yalnizca 6 tanesi onaylanarak tescil hakki

elde etmistir. 2023 senesinde ise toplam 385 {iiriiniin tescil bagvurusu gergeklestirilmistir.
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Bu iiriinlerden 209 tanesi tescil hakkini kazanmigtir (TURKPATENT, 2024a). Yaklasik
10 senede yasanan tescil {irlin sayisindaki artis ve senelik bagvurularin %50’sinden
fazlasinin onaylanmasi cografi isaret konusunun iilke genelinde onem kazandigini
gostermektedir. Tiirkiye’de tescil bagvurularini en fazla gergeklestiren kurumlarin
sirastyla; belediyeler (577), sanayi-ticaret odalar1 (458) ve ticaret borsast (139) oldugu
goriilmektedir (Tiirkpatent,2024a).

2.2. Literatiirde Yer Alan Cografi Isaretli Uriinleri Gastronomi Turizmi A¢isindan
Degerlendiren Calismalar

Cografi isaret tescilinin gastronomi turizmindeki yeri ve dnemini inceleyen galigma say1s1
olduk¢a fazladir. Ayrica bu calismalar cografi isaret tescilini farkli agilardan ele
almaktadir. S6z konusu calismalar cografi isaret tescilini; siirdiiriilebilirlik, yerel
ekonomiye faydalari, turizm potansiyeli, tiiketici tercihi, iliretici ve kirsal alanlarin
kalkinmasi, marka degeri gibi boyutlarla degerlendirmektedir. Gergeklestirilen ¢alismada
ise il bazinda Ordu’nun cografi isaret tesciline sahip iiriinleri, siirdiiriilebilir gastronomi
turizmi acisindan degerlendirilmektedir. Ilgili literatiirde de il bazinda illerin cografi
isaretli iirlinlerini gastronomi turizmi agisindan degerlendiren ¢aligmalar bulunmaktadir.
Literatiir taramasi1 kapsaminda giincel ¢aligmalara erisilmistir.

Dayisoylu, Yoriikoglu ve Angel, (2017) Kahramanmaras’in cografi isaretli {rtinleri
arasgtirilmistir. Kahramanmarag’in cografi isaret tescil potansiyeli tasiyan iriinlerinin
degerlendirildigi calismada; oncelikle cografi isaret kapsaminda degerlendirilebilecek
iiriinlerin envanterini ¢ikartilmistir. Calismanin amaci dogrultusunda cografi isaretli
iiriinler ve potansiyeli bulunan detayli bir analize tabi tutulmustur. Uriinler calisma
kapsaminda iirlin gruplarina gore kategorize edilerek gorsel agidan sema yapilarak ele
almmustir. Calisma sonucunda Kahramanmarag’in zengin tarihi ge¢cmisinin ve cografi
ozelliklerinin 6zgiin 6rnekleri olan gida, tarim, el sanatlar1 gibi kategorilerde tescil
potansiyeline sahip 60’1n {lizerinde {iriin tespit edilmistir.

Saygili, Demirci ve Samav, (2019) tarafindan gerceklestirilen ¢alismada Izmir’e ait
cografi isaretli iirinler incelenmistir. izmir’in 13'ii gida olmak iizere toplam 17 iiriinii
bulunmaktadir. Derleme olarak hazirlanan ¢aligmanin sonucunda cografi isaretle korunan
lezzetlerin, daha genis Kkitlelere ulastigi ve tescil uygulamasinin yerel iireticiyi
bilinglendirdigi goriilmektedir. Ayrica onemli lezzetlerin unutulmasini engellemekte

Onemli bir role sahip oldugu da yer almaktadir.
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Siislii, Eryillmaz ve Demir, (2020) ¢alismada Mersin’in cografi isaretle tescillenmis
tiriinleri gastronomi turizmi agisindan degerlendirilmistir. Tiirk Patent Enstitiisii’nden
elde edilen verilerle yapilan analiz sonucunda, Mersin’de 11 tescilli ve 6 basvuru
asamasinda olan {irlin tespit edilmistir. Tescilli liriinlerin Mersin’in gastronomi turizmi
icin 6nemli bir potansiyele sahip oldugu vurgulanmistir. Bu potansiyelin etkin bir sekilde
kullanilmast i¢in mevcut tanitim eksikliklerinin giderilmesi ve kent markalasmasi gibi
konular iizerinde ¢alisilmasi onerisi getirilmistir.

Ogan ve Biiyiikkyllmaz, (2020) Karadeniz bolgesinde yer alan illerin cografi isaret
tesciline sahip tiriinlerini konu edinen ¢alismada gastronomi alaninda cografi isaret almis
tiriinlerinin mevcut durumu degerlendirilmistir. Calismada Tiirk Patent ve Marka kurumu
Cografi isaret portali resmi web sitesinde yer alan bilgilerden elde edilen veriler igerik
analiz ve betimsel analiz metoduyla degerlendirilmistir. Calisma neticesinde Karadeniz
illerinde cografi isaret tesciline sahip iirlinlerin il bazinda birbirine yakin sayilarda oldugu
be tescil siireglerinin 3 ay ve 6 yil arasinda degistigi bilgisi yer almaktadir. Ek olarak
cografi isaret tescil siireci devam eden iirlinlerin sayisinin artmasiyla, bélgenin cografi
isaretli lirtin sayisinda ciddi bir artis beklenmekte ve bu durumun bolgenin gastronomi
turizmine 6nemli katkilar saglayacagi diistiniilmektedir. Dolayisiyla, calisma neticesinde
cografi isaretli gastronomi tirlinlerinin, bolgenin kalkinmasinda etkili bir ara¢ olarak
degerlendirilebilecegi beyan edilmistir.

Mertol ve Yaylaci, (2021) tarafindan gergeklestirilen ¢aligmada, Osmaniye'nin cografi
isaret tescili alan veya potansiyel tagiyan iiriinlerinin ¢ogunlukla tarimsal ve el sanatlari
tiriinlerinden olustugu belirlenmistir. Bu irlinler arasinda Kadirli turpu, Osmaniye
Karatepe kilimleri, defne yapragi, Osmaniye zeytinyagi ve ahsap oymaciligi gibi tirtinler
bulunmaktadir. Osmaniye’nin  cografi isaret potansiyelini tam anlamiyla
degerlendirebilmesi i¢in ilgili kurum ve kuruluslarin igbirligi yaparak tescil bagvurularini
hizlandirmas1 gerektigi bilgisi ¢alisma neticesinde vurgulanmistir. Ayrica, bolgenin
gastronomi ve ekonomik kalkinmasina katki saglamak i¢in cografi isaretli {iriinlerin
tanitimina ve korunmasina yonelik ¢alismalar yapilmasi 6nerisi gelistirilmistir.

Kosker, (2021) Bat1i Karadeniz bolgesine ait cografi isaretli ve bagvuru siirecindeki
tiriinleri ile bu iirlinlerin bolge turizmi i¢in dnemini belirlemek amaciyla gerceklestirilen
caligmada Tirk Patent ve Marka Kurumu'nun istatistiklerinden faydalanilmistir. Elde

edilen veriler icerik analizi yontemiyle incelenmistir. Aragtirmanin sonucunda cografi

JRTR



27

Journal of Recreation and Tourism Research /JJRTR 2025, 12(1), 20-42

isaretli Uriinlerin tur programlarina dahil edilmesi, turistlerin bolgede daha uzun siire
kalmasini ve daha fazla harcama yapmasini tesvik edecegi, gastronomi turizmi agisindan
tescilli iirlinlerin 6nemli oldugu belirtilmistir.

Avsar ve Ery1lmaz, (2022) tarafindan gergeklestirilen ¢calismanin konusunu Amasya ilinin
cografi isaret tesciline sahip iriinleri olusturmaktadir. Calisma sonucunda, Amasya
yoresinde cografi isaretle tescil edilen {iriinlerin ¢ogunlugunun yiyecek oldugu tespit
edilmistir. Bu durum, bu iirlinlerin yerel halk tarafindan yaygin olarak iiretilmeye ve
tilkketilmeye devam etmesinin, {irlinlerin siirdiirtilebilirligi agisindan avantaj sagladigini
gostermektedir.

Teyin, (2022) Ordu ilinin cografi isaretli iiriinlerinin degerlendirildigi ¢alismanin
gerceklestirildigi sene Ordu’nun cografi isaret tesciline sahip 5 adet {iriiniiniin bulundugu
calismada belirtilmistir. Ayrica mevcut sayisinin yetersiz oldugu ve cografi isaret
tesciline sahip {iriin sayisinin arttirilmasi gerekliligi ¢aligma neticesinde vurgulanmaigtir.
Tapan, (2023) Malatya’ya ait cografi isaret tesciline sahip triinler ve bu iirlinlerin ilin
gastronomi turizmindeki yeri incelenmistir. Calisma neticesinde cografi isaretli liriinlerin,
Malatya'nin uluslararasi taninirligini destekledigi ve ekonomik kalkinma, turizm ve kirsal
istihdam agisindan 6nemli katkilarinin da bulundugu belirtilmistir.

Sabur ve Giines, (2023) Kayseri ilinin sahip oldugu gastronomi turizmi potansiyelinin
degerlendirildigi ¢calismada nitel arastirma deseni, veri toplama tekniklerinden ise yari
yapilandirilmis goriisme teknigi kullanilmistir. Calismanin amaci dogrultusunda ilin
cografi isaretli lirlinlerinin tescil islemini gergeklestiren kurum temsilcileriyle ve restoran
temsilcileriyle goriismeler gerceklestirilmigtir. Arastirma neticesinde Kayseri ilinin
gastronomi turizmi agisindan yiiksek bir potansiyele sahip olmasinda cografi isaret
tesciline sahip gida iiriinlerinin 6nemli bir rol oynadig tespit edilmistir.

3. Yontem

Gergeklestirilen ¢alismada Ordu ilinin gastronomik mirasinin ve mutfak kiiltiiriiniin
onemli unsurlari1 olan cografi isaret tesciline sahip (diriinlerin incelenmesi
amaclanmaktadir. Bu kapsamda Tiirkiye’de cografi isaret tescili yliriiten Tiirk Patent ve
Marka Kurumu’nun Cografi Isaret Portal1 resmi web sitesinden faydalamlmistir. Cografi
Isaret Portali web sitesinde Ordu iline ait cografi isaretli iiriinlerin tescil seneleri, tescil
belgeleri, resimleri ve receteleri incelenmistir.

Calismanin amaci dogrultusunda nitel aragtirma yontemlerinden dokiiman analizi teknigi
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tercih edilmistir. Dokiiman analizi teknigi; dokiimanlara erigim, gercekliginin ve
Ozglnliigiiniin teyit edilmesi ve elde edilen verileri anlama, analiz etme, verilerin nasil
kullanilabilecegine iligkin yol haritas1 belirlemeye de yardimer olmaktadir (Kiral, 2020).
Arastirma yontemi olarak dokiiman analizi nitel olarak tasarlanan ¢aligmalarda tek bir
fenomen, olay ve olguyu kesfetme amacindan dolay1 tercih edilmektedir (Stake, 1995;
Yin, 1994). Arastirma konusu ile ilgili bir anlayis yaratmak, ampirik bilgi gelistirmek ve
anlam ¢ikartmak icin dokiimanlarin incelenerek degerlendirildigi ¢alismada dokiiman
analizi gergeklestirilmistir. Bu ¢alismada, dokiiman analizi yontemi kullanilarak veriler
sistematik bir sekilde incelenmistir. Analiz siirecinde, oncelikle ilgili literatiir taranarak
calismaya uygun dokiimanlar belirlenmistir. Veri kaynaklarinin segiminde belirli kriterler
belirlenmistir; 6rnegin giincellik, glivenilirlik, alanla ilgili olmasi1 esas alinmistir. Segilen
dokiimanlar, tematik igerik analizi yontemiyle degerlendirilmis ve belirlenen kategoriler
dogrultusunda kodlanmistir. Boylece elde edilen bulgular, arastirma sorularina yanit
verecek sekilde yorumlanmistir. Bu kapsamda yapilan ¢alismada Ordu ilinin cografi
isaretli tirtinlerinin yer aldigi caligmalar sistemli bir sekilde incelenmistir (Corbin ve
Strauss, 2008). Elde edilen veriler bulgular kisminda detayli bir sekilde aciklanmistir.
Bulgular 15181nda ¢alismanin son bdliimiinde oneriler gelistirilmistir.

4. Bulgular

4.1. Ordu’nun Cografi Isaretli Gida Uriinleri

Ordu'nun mutfak kiiltiirii genel Karadeniz mutfagi olarak adlandirilan mutfak
kiiltiiriiniin 6nemli bir 6rnegidir. Karadeniz ikliminin ve kiiltliriiniin sekillendirdigi Ordu
mutfaginda genellikle hizli ve pratik bir sekilde hazirlanan yoresel yemekler yer
almaktadir. Ayrica deniz, dag ve yayla gibi cografi zenginlikleri yemeklerde kullanilan
malzemelerin niteligini ve sayisini etkilemektedir. Ordu mutfaginda agirlikla ot
cesitlerinden hazirlanan tirlinler, balik, bal, taze meyve sebze, tursu, findik 6n plana
¢ikmaktadir (Teyin, 2022; Kiiltiir ve Turizm Bakanligi, 2024).

Ordu ilinin 2024 senesi mayis ay1 itibariyle 19 adet cografi isaret tesciline sahip tirlinii
bulunmaktadir. 19 {iriiniin tamamini gida {riinleri; yoresel yemekler, tursular, tatlilar
olusturmaktadir. 19 iirlinden, 17 tanesi mahreg isareti kategorisinde ve 2 tanesi ise mensge
adi kategorisinde tescillenmistir. 2012 senesinde Akkus Ziraat Odasi tarafindan
tescillenen Akkus seker fasulyesi Ordu’nun tescillenen ilk iirliniidiir. 2012 senesi ve

2017 senesi araliginda tescil hakki kazanan {iriin bulunmamaktadir. 2017 senesinde ise
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Kabatas helvasi, Ordu Persembe ceviz helvast ve Ordu Yayla Pancar1 Tursusu / Ordu

Diirme Tursusu olmak tiizere 3 adet {iriin tescil hakkini elde etmistir. Tablo 2’de

Ordu’nun cografi isaret tesciline sahip iriinleri ve bu iiriinlerin tescil seneleri, tescil

basvurusunu gergeklestiren kurumlar yer almaktadir.

Tablo 2: Ordu’nun Cografi Isaretli Uriinleri

Uriin Ad1 Tescil Tescil Tiirii Tescil Ettiren
Senesi Kurum
1 | Akkus Seker Fasulyesi 2012 Menge Adi Akkus Ziraat Odasi
2 | Kabatas Helvasi 2017 Mahreg Isareti | Ordu Kabatas
Belediyesi
3 | Ordu Persembe Ceviz Helvasi 2017 Mahreg Isareti | Persembe Belediyesi
4 | Ordu Yayla Pancart Tursusu / Ordu Diirme | 2017 Mahreg Isareti | Kabadiiz Belediyesi
Tursusu
5 | Ordu Kivisi 2019 Mense Adi Ordu Il Tarm ve
Orman Midiirliigi
6 | Ordu Tostu 2021 Mahreg Isareti | Ordu Biiyiiksehir
Belediyesi
7 | Giirgentepe Coban Fasulyesi 2022 Mahrec fsareti | Ordu 11 Tarm ve
Orman Miudirligi
8 | Mesudiye Kuru Ekmegi/Goliti 2022 Mahreg Isareti | Ordu Biiyiiksehir
Belediyesi
9 | Ordu Galdirik Kavurmasi 2022 Mahreg Isareti | Ordu Biiyiiksehir
Belediyesi
10 | Ordu Melocan Kavurmasi 2022 Mahreg Isareti | Ordu Biiyiiksehir
Belediyesi
11 | Ordu Taflan Tursusu 2022 Mahreg Isareti | Ordu Biiyiiksehir
Belediyesi
12 | Ordu Sakarca Mihlamasi 2022 Mahreg Isareti | Ordu Biiyiiksehir
Belediyesi
13 | Yalikoy Koftesi 2022 Mahreg Isareti | Ordu Biiyiiksehir
Belediyesi
14 | Giirgentepe Cakildak Findig1 2023 Mahreg Isareti | Ordu il Tarm ve
Orman Midiirligii
15 | Ordu Findikli Burma Tatlisi 2023 Mahreg Isareti | Ordu Biiyiiksehir
Belediyesi
16 | Ordu Pancar Corbasi/Karalahana Corbasi 2023 Mahreg Isareti | Ordu Biiyiiksehir
Belediyesi
17 | Ordu Pidesi/Yaglisi 2023 Mahreg Isareti | Ordu Biiyiiksehir
Belediyesi
18 | Ordu Zeytinyagli Karalahana Sarmasi/Pancar | 2023 Mahreg Isareti | Ordu Biiyiiksehir
Sarmast Belediyesi
19 | Ordu Icli Tava 2023 Mabhreg Isareti | Ordu Biiyiiksehir
Belediyesi

Kaynak: CI Portal sitesinde yer alan veriler (TURKPATENT, 2024b) dogrultusunda yazar tarafindan olusturulmustur.

Ordu’ya ait cografi isaret tesciline sahip iirlinleri 2022 ve 2023 senesinde artis

gostermigtir. 19 iiriinden 11 tanesinin tescil bagvurusu Ordu Biiyiiksehir Belediyesi

tarafindan gerceklestirilmistir. 3 iiriiniin basvurusu Ordu 11 Tarim ve Orman Miidiirliigi

tarafindan  gerceklestirilmistir.

2 drlniin basvuru Ordu

Valiligi

tarafindan
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gergeklestirilmistir. 1 {irliniin bagvurusunu ziraat odasi gergeklestirmistir. 2 {iriiniin
basvurusu da ilge belediyeleri tarafindan gerceklestirilmistir. Cografi Isaret Portali
sitesinde giincel olarak tescil siireci devam etmekte olan 6 adet {iriin bulunmaktadir. S6z

konusu aday iiriinler su sekildedir (TURKPATENT, 2024c);
*  Ordu dag ¢ilegi,
*  Ordu findik tirmidi kavurmasi,
*  Ordu firn fasulyesi kavurmasi,

*  Ordu musir ekmegi,
*  Ordu ¢akildak findig,

+  Unye izabelle iiziim suyu.
AkKkus Seker Fasulyesi
Akkus Ziraat Odasi tarafindan tescil islemleri gerceklestirilen Akkus seker fasulyesi 2012
senesinde tescil hakkini kazanmistir. Akkus ilgesi ve kdylerinde yerel halk tarafindan
yetistirilen Akkus seker fasulyesi goriiniis olarak beyaz renkli bobrek seklindedir.
Fasulyenin iiretiminde suni giibre ve zirai ila¢ kullanilmamaktadir. Uriiniin denetimini
Ordu valiligi, Ordu Universitesi Ziraat Fakiiltesi, Tarim ve K&yisleri Bakanhig1
temsilcileri tarafindan gerceklestirilmektedir. Uriiniin bashica ayirt edici dzellikleri;
ilcenin rakimindan kaynaklt cografi kosullari, toprak oOzellikleri ve {irliniin
giibrelenmesinde tarlaya dekara 4 kg Azot (N) ve 6 kg fosfor (P202) eklenmesidir. Ayrica
hasat sonrasinda yaklasik 7 giin siiresince kurutulan fasulyelerin nem oraninin yaklagik
%13 olmas1 gerekmektedir (TURKPATENT, 2012).
Kabatas Helvasi
Kabatas Belediyesi tarafindan tescil islemleri gergeklestirilen Kabatas helvasi 2017
senesinde tescil hakkin1 kazanmistir. Kabatas ilgesinde iiretilen cevizlerin kullanildigi
Kabatas helvasinda geleneksel yontemlerle hazirlanmis armut pekmezi veya elma
pekmezi kullanilmaktadir. Kabatas helvasinin geleneksel servisinde bakir kaplar
kullanilmaktadir. Uriiniin igerdigi ceviz miktarinin  %25-30 araliginda olmasi
gerekmektedir (TURKPATENT, 2017).
Ordu Persembe Ceviz Helvasi
Persembe Belediyesi tarafindan tescil bagvurusu gerceklestirilen iiriin 2017 senesinde

tescil hakki kazanmistir. Uzun senelerdir Persembe ilgesinde iiretilen helvanin temel
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malzemeleri seker, su, ¢oven ekstrakti ve ceviz igidir. Ordu Persembe ceviz helvasi
baslica ayirt edici 6zellikleri ceviz ve ¢dgen ekstraktinin kullanilmasidir (Karadeniz,
2014).

Ordu Yayla Pancari Tursusu / Ordu Diirme Tursusu

Ordu’da ve diger Karadeniz sehirlerinde tursu tiiketimi ve hazirlanmasi oldukga
yaygindir. Ordu’nun tescilli ilk tursusu olan Ordu yayla pancari tursusu veya diger adiyla
Ordu diirme tursusunun tescil bagvurusu Kabadiiz Belediyesi tarafindan
gerceklestirilmistir. Uriin 2017 senesinde tescil hakki kazanmistir. Ordu Yayla Pancari
Tursusu, isminden de anlasilacag iizere Kabadiiz ilgesinde yer alan Turnalik ve Cambasi
yaylalarinda yetistirilen kiicik ve siki bas yapisina sahip beyaz lahanalardan
hazirlanmaktadir (Teyin, 2022).

Ordu Kivisi

Cin, kivinin ana vatani olarak kabul gérmektedir. Tiirkiye’de kivi tiretimi 1980°1i yillara
dayanmaktadir (Krupa, Latocha ve Liwinska, 2011). Baslangigta kivi iiretimi igin
Yalova’da adaptasyon bahgeleri diizenlenmistir. Adaptasyon bahgelerinde yapilan
arastirmalar neticesinde Ege ve Marmara bolgelerinin sahil kesimlerinin kivi iiretimi igin
verimli oldugunu gostermistir. {lerleyen zamanlarda Karadeniz bélgesinin de kivi iretimi
icin uygun cografi kosullara sahip oldugunun tespit edilmesiyle beraber Karadeniz halki
i¢cin kivi, ekonomik agidan 6nemli bir gelir kapis1 olmustur. Tiirkiye’de Yalova, Rize,
Samsun, Ordu illeri kivi liretiminde 6ne ¢ikmaktadir. Ordu’da iiretilen kivi Actinidia
deliciosa meyve tiiriinlin Hayward ¢esididir (Samanci1,1990; Tiirkkan, vd., 2018). Ordu
kivisinin tescil basvurusu, Ordu il Tarm ve Orman Miidiirliigii tarafindan
gerceklestirilmistir. Ordu kivisi 2019 senesinde tescil hakkini elde etmistir. Ordu kivisi,
fonksiyonel 6zellikler agisindan oldukca zengin bir igerige sahiptir (Kiiltiir ve Turizm
Bakanligi, 2024).

Ordu Tostu

Ordu Biiyiliksehir Belediyesi tarafindan 2019 senesine Ordu tostunun tescil hakki
kazanilmigtir. Ordu tostunun ayirt edici 6zelligi tostta kullanilan ekmegin 6zel olarak
tiretilmesidir. Ekmek, dikdortgen seklinde altin saris1 renkte ve yari sert yapidadir. Ayrica
Ordu tostunun igerisinde sucuklar ezme seklinde kullanilmaktadir (Ordu Valiligi 11 Kiiltiir

ve Turizm Miudiirligi, 2013).

JRTR



32

Journal of Recreation and Tourism Research /JJRTR 2025, 12(1), 20-42

Giirgentepe Coban Fasulyesi

Ordu Il Tarim ve Orman Miidiirliigii tarafindan 2022 senesine tescil hakki kazanilmstir.
Mesudiye Kuru Ekmegi / Mesudiye Goliti

Ordu Biiyiiksehir Belediyesi tarafindan tescil islemleri gergeklestirilen Mesudiye kuru
ekmegi veya diger ismiyle Mesudiye goliti 2022 senesinde tescil hakki kazanmaistir.
Mesudiye’de tiretilen kuru ekmek halka seklindedir. Halka seklindeki ekmegin ortalama
blyiikligii 25-30 cm’dir. Pisirme ve kurutma asamalar1 kademeli olarak
tekrarlanmaktadir (Tokur, Kement ve Yiksek, 2023). Mesudiye goliti kuru veya
islatilarak tiiketilmektedir.

Ordu Galdirik Kavurmasi

Ordu Biiytliksehir Belediyesi tarafindan gercgeklestirilen tescil islemleri neticesinde
galdirik kavurmasit 2022 senesinde tescillenmistir. Karadeniz bolgesinde tibbi ve
aromatik bitki ¢esitliligi acisindan oldukc¢a zengindir. Yerel halkinda temel besin
maddelerini olusturan otlar, yére mutfaginda; gbézleme, tursu, sarma, kavurma gibi
pisirme metotlariyla hazirlanarak tiiketilmektedir. Kaldirik, Trachystemon Orientalis
bitkisi Karadeniz’de yerel halk pazarlarinda satilmaktadir ve dogada kendiliginden de
yetisebilmektedir (Aksoy ve Ozer, 2019). Ordu’da siklikla tiiketilen ot, halk tarafindan
kaldirik veya galdirik olarak bilinmektedir.

Ordu Melocan Kavurmasi

Ordu Biiyiiksehir Belediyesi tarafindan gercgeklestirilen tescil islemleri neticesinde
melocan kavurmasi 2022 senesinde tescillenmigtir Melocan kavurmasi ayn1 zamanda
halk tarafindan melevcan, dikenucu seklinde de bilinmektedir (Pala, 2023). Tibbi
aromatik bitkiler arasinda yer alan melocan, eksimsi bir lezzete sahiptir.

Taflan Tursusu

Ordu Biiytiksehir Belediyesi tarafindan gergeklestirilen tescil islemleri neticesinde taflan
tursusu 2022 senesinde tescillenmistir. Taflanin latince ismi Laurocerasus officinalis
Roemer’dir (Giile¢ ve Ozdemir, 2017). Halk arasinda Laz kiraz1 ve karayemis isimleriyle
bilinen taflan mayhos bir lezzete sahiptir. Bir meyve olan taflan geleneksel iiretim
metoduyla tiretilmektedir.

Sakarca Mihlamasi

Ordu Biiytliksehir Belediyesi tarafindan gercgeklestirilen tescil islemleri neticesinde

sakarca mihlamasi 2022 senesinde tescillenmistir. Latince ismiyle Ornithogalum
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Umbellatum, halk arasinda sakarca, siitliicen, c¢okiilce, ¢igdem, akyildiz isimleriyle
anilmaktadir (Demirkol, Celik ve Tarakg¢i, 2017). Sakarca antimikrobik ve antioksidan
etkilere sahip yabani bir bitkidir. Findik bahgelerinde yaygin olarak yetisen sakarcanin
soganlar1 ve toprak iizerinde kalan yapraklari, ¢icekleri tiiketilmektedir. Lezzeti sogani
animsatan sakarca Ordu’da sakarca kullanilarak kavurma, miicver ve mihlama yaygin
olarak hazirlanmaktadir.

Yahkoy Koftesi

Ordu Biiyiiksehir Belediyesi tarafindan gercgeklestirilen tescil islemleri neticesinde
Yalikoy Koftesi 2022 senesinde tescillenmistir. Fatsa ilgesinde yer alan Yalikdy’den adini
alan Yalikoy koftesinin tarihi 1960’11 yillara dayanmaktadir. Yalikoy koftesinin ayirt
edici baslica 6zelligi koftede kullanilan kiymanin; 6-24 ay yas araligindaki erkek veya
dogum yapmamis disi sigirlarin 6n kol ve gogiis etlerinden hazirlanmasi ve sinirsiz, az
yagli olmasidir (Pala, 2023).

Giirgentepe Cakildak Findig:

Giirgentepe ¢akildak findigi, Ordu Biiyliksehir Belediyesi tarafindan gergeklestirilen
tescil iglemleri neticesinde 2023 senesinde tescillenmistir. Findigin anavataninin yiiksek
ihtimalle Ttirkiye oldugu varsayilmaktadir (Akyurt, Kandemir ve Senyurt, 2017). Findik
Karadeniz halki i¢in énemli bir ge¢cim kaynadigidir ve bdlgenin 6ne ¢ikan sembolleri
arasindadir. Tarim Uriinleri Piyasalar1 2023 raporunda Ordu ili findik iiretiminde 2,3
milyon da ile en fazla paya sahip oldugu yer almaktadir. TUIK (Tiirkiye Istatistik
Kurumu), sitesinde Ordu’da yetistirilen findik ¢esitleri %35 Palaz, %29 Tombul, %25
Cakildak, %2.5 Kalinkara, %2 Incekara ve %6.5 diger seklinde yer almaktadir.
Giirgentepe ilgesinde ise en fazla yetistirilen findik ¢esidi ¢akildaktir. Cakildak cinsi
findik delisava, gok-findik isimleriyle de bilinmektedir (Korkmaz, 2021). Giirgentepe’de
tiretilen cakildak cinsi findigin agaglar1 ilgenin iklim o6zellikleri sebebiyle gec
yapraklanmaktadir ve kisin soguga kars1 dayamkhidir (islam ve Cayan, 2019).

Ordu Findikli Burma Tathsi

Ordu Findikli Burma Tatlisi, Ordu Biiyiiksehir Belediyesi tarafindan gergeklestirilen
tescil islemleri neticesinde 2023 senesinde tescillenmistir. Findik Ordu’da iiretilen baslica
tarim {rlintidiir. Bu sebeple de baslica tatlilar olmak {izere yorede hazirlanan yemeklerde
ve diger gida lriinlerinde siklikla kullanilan bir iirindiir. Findikli burma tatlis1 Ordu

genelinde taninan ve hazirlanan geleneksel bir tatlidir. Genellikle diigiinler, bayramlar ve
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kandiller olmak tiizere 6zel giinlerde hazirlanmaktadir (Demirses, Koksal ve Kement,
2023). Findikl1 burma tatlisinin baslica ayirt edici 6zelikleri; bugday unu, yogurt, sirke,
tuz, su, yumurta, siviyag, tereyagi, karbonat gibi malzemelerle hazirlanan baklava hamuru
yufka seklinde acilmaktadir. Ince bir sekilde acilan yufkalar oklavaya sarilarak
sekillendirilmektedir. Yufkalarin icerisinde 2- 3 mm. kalinliginda ince kiyilmis findik
eklenmektedir (TURKPATENT, 2023a).

Ordu Pancar Corbasi / Ordu Karalahana Corbasi ve Ordu Zeytinyagh Karalahana
Sarmasi / Ordu Zeytinyagh Pancar Sarmasi

Ordu pancar ¢orbasi ve Ordu zeytinyagli karalahana sarmasi, Ordu Biiyiiksehir Belediyesi
tarafindan gerceklestirilen tescil iglemleri neticesinde 2023 senesinde tescillenmistir.
Karadeniz bolgesinde karalahana veya Latince ismiyle Brassica oleracea var. Acephala
bircok yemegin ana bilesenidir (Tosun, Tekgiiler ve Evren, 2014). Karalahananin,
sarmasi, yemegi, ¢orbasi, tursusu bolgede hazirlanmaktadir. Karalahana ¢orbasinin ana
malzemeleri; kuru sogan, su, misir unu, barbunya, haglanmis tane misirdir. Karalahana
sarmasinin i¢ harcinin ana malzemeleri; kuru sogan, maydanoz, sarimsak, sal¢a, pul biber,
karabiber, stviyag, tuzdur. Her iki lirtinde diiglinlerde ve 6zel giinlerde hazirlanan yoresel
yemeklerdir.

Ordu Pidesi / Ordu Yaghsi

Ordu pidesi veya Ordu yaglisi, Ordu Biiyliksehir Belediyesi tarafindan gercgeklestirilen
tescil islemleri neticesinde 2023 senesinde tescillenmistir. Ordu ilinde tarihi oldukca eski
zamanlara dayanan Ordu pidesi gilirgen ve mese odunlar1 kullanilarak yakilan tas
firmlarda pisirilmektedir. Pide hamuruna beyaz peynir eklenmektedir (Ordu Valiligi il
Kiiltir ve Turizm Miidiirliigii, 2013). I¢ har¢ olarak kiyma, peynir veya kusbasi et
kullanilmaktadir. Goriiniis olarak kapali degildir i¢ harci goziikiir sekildedir. Ortasina
yumurta kirtlmaktadir veya pidelerin kenar kisimlarina yumurta siiriilmektedir. En son
servis agsamasinda pide sicakken tereyagi stiriilmektedir.

Ordu icli Tava

Ordu igli tava, Ordu Biiyliksehir Belediyesi tarafindan gerceklestirilen tescil islemleri
neticesinde 2023 senesinde tescillenmistir. Karadeniz bolgesinde Onemli ge¢im
kaynaklarindan bir tanesi de balik¢iliktir. Cografya ve bolgede yetistirilen tarim iiriinleri
bolge halkinin diyetlerinde 6nemli bir yere sahiptir. Karadeniz’e kiyis1 bulunan Ordu’da

da balik tiiketimi yaygindir (Balik ve Yardimeci, 2013). I¢li tavanin da ana malzemesi
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hamsidir. Ayiklanmig hamsiler tava ylizeyini kaplayacak sekilde dizilmektedir. Ardindan
i¢ pilav ve iizerine tekrar hamsilerin dizilmesiyle hazirlanmaktadir. I¢li tavanin ayirt edici
ozelligi kullanilan hamsilerin ebatlarinin 9 cm olmasidir (TURKPATENT, 2023b).

5. Sonuc ve Oneriler

Ordu ilinin cografi isaret tesciline sahip iiriinlerinde son yillarda gozle goriiliir bir artis
yasanmugtir. 2022 ve 2023 yillarinda, o6zellikle Ordu Biiyiiksehir Belediyesi'nin
girisimleri sayesinde bir¢ok yeni iirlin tescil almistir. 2024 yil1 Mayis ay1 itibariyle Ordu
ilinde toplam 19 adet cografi isaret tesciline sahip iirlin bulunmaktadir. Bu {iriinlerin
biiylik cogunlugu mahreg isareti kategorisinde olup, iki tanesi mense adi kategorisinde
tescillenmistir. Ordu'nun ilk tescillenen iiriinii olan Akkus seker fasulyesi, 2012 yilinda
Akkus Ziraat Odas1 tarafindan tescillenmistir. 2017 yilina kadar baska bir tescil
gerceklesmemis, ancak bu tarihten sonra Kabatas helvasi, Ordu Persembe ceviz helvasi
ve Ordu Yayla Pancari Tursusu gibi iiriinler tescil almistir. Ordu mutfagi, genel Karadeniz
mutfagiin 6nemli bir 6rnegidir ve cografi zenginlikleriyle sekillenmis olup, deniz, dag
ve yayla gibi farkli cografi unsurlarin etkisiyle ¢esitli malzemelerin kullanildigi zengin
bir mutfak kiiltlirline sahiptir. Ordu mutfaginda ot cesitleri, balik, bal, taze meyve ve
sebze, tursu ve findik gibi iirlinler 6n plana ¢ikmaktadir.

Unye Pidesi, Unye Beyaz Bentoniti, Unye Tas1, Aybast1 kasar1, Ordu kuru yufkasi, Ordu
dut pekmezi, Aybasti beyaz peyniri, Unye pidesi, armut pekmezi, yaglas (1sirgan otu
corbast), Aybasti tereyagi, bal, hoskiran kavurmasi, kabak kayganasi, kurutulmus kabak
kavurmasi, gapguh fasulyesi, tongel (musmula) gibi iirlinler cografi isaret tescili agisindan
potansiyeli yiiksek tirlinlerdir. Ordu, Tiirkiye’nin Mugla’dan sonra en fazla kovana sahip
ilidir (Tas ve Tas, 2017; Secim, 2023; Kiiltiir ve Turizm Bakanhgi, 2024). Ozellikle sahil
kesiminden sonra yiiksek kesimlerde balcilik faaliyetleri gelismistir. Yiiksek
kesimlerdeki ilgelerde balcilik ekonomik anlamda onemli bir gelir kaynagidir (Sirals,
2017). Balcilikla ge¢imini saglayan yerel halkin ekonomik kazancinin arttirilmas,
arilarin ve sektoriin korunmasi agisindan Ordu’ya ait bal ¢esitlerinin incelenerek cografi
isaret tescili i¢in bagvurularinin gerceklestirilmesi 6nemlidir. Ordu’da armut ve dut
pekmezi halk tarafindan siklikla iiretilen ve tiiketilen tirlinlerdir (Bostan ve Acar, 2012).
Dogu Karadeniz bolgesinde yer alan iller igerisinde armut tiretiminde Ordu, Giresun’dan
sonra ikinci sirada yer almaktadir (TUIK, 2023). Tiirk mutfaginda yaygin olarak gida

muhafazas1 ve dogal tatlandirict {iretiminde tercih edilen yontemlerden bir tanesi de
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pekmez tiretimidir. Ordu’da da armut liretiminin kapasitesi olduk¢a gelismis oldugu icin
fazla armutlar yerel halk pekmez hazirlayarak degerlendirmektedir. Ciinkii Ordu halki
icin armut ekonomik agidan 6nemli bir gelir kaynagin1 olusturmamaktadir (Bostan,
2009). Bu sebeple halk hane i¢i tiiketimde iiretilen armutlar1 degerlendirmektedir. Bostan
ve Acar (2012), tarafindan Tiirkiye’nin armut iiretiminde ve ticaretinde daha One
c¢ikabilmesi i¢in yerel armut ¢esitlerinin belirlenmesinin 6nemli oldugu belirtilmistir. Bu
bilgiden yola ¢ikarak Ordu’da hazirlanan armut pekmezinin ve armut tiirlerinin de cografi
isaret tescili agisindan yetkililer tarafindan degerlendirilmesi ekonomik ag¢idan 6nemlidir.
Ayrica Ordu 11 Kiiltiir ve Turizm Miidiirliigii ve Ordu Valiligi’nin, ilge belediyelerinin
resmi web sitelerinde Ordu mutfagina 6zgiin bircok yemek, tath ve gida triinii yer
almaktadir (Dagdeviren, 2022). S6z konusu iirlinlerin recetelerinin standardize edilmesi,
arastirilarak yerel mutfak kiiltlirii envanterinin olusturulmasi ve siirdiiriilebilirliginin
saglanmasi icin cografi isaret tescili almalar1 énemlidir. Uriinlerin tescil bagvurularmin
gergeklestirilmesi Ordu’nun gastronomi turizmi potansiyelini de olumlu yonde
etkileyerek destekleyecektir.

Bu calisma, cografi isaretli iiriinlerin turizm sektorii ve bolgesel ekonomi {izerindeki
etkilerini incelemekte ve konuya dair akademik literatiire katki saglamaktadir. Yapilan
analizler, tescilli trlinlerin turistik destinasyonlar i¢in 6nemli bir ¢ekicilik unsuru
oldugunu ve yerel ekonomiye anlamli bir katma deger sagladigini gostermektedir. OECD
(2020) verilerine gore, cografi igaretli Urilinler, tescilsiz tirlinlere kiyasla %20 ila %50
oraninda daha yiiksek fiyatlarla satilabilmekte ve bdylece yerel iireticilere daha biiyiik
ekonomik fayda saglamaktadir.

Turizm gelirleri agisindan bakildiginda, UNWTO (2022) raporlari, gastronomi turizminin
toplam seyahat harcamalarinin yaklasik %30'unu olusturdugunu ortaya koymaktadir.
Cografi isaretli gidalar ve el sanatlari, turistlerin otantik deneyimler yasamasini
saglayarak destinasyon tercihlerini 6nemli 6l¢iide etkilemektedir (Borkircher ve Marchi,
2021). Bu baglamda, 6zellikle gastronomi turizmi ve kiiltlirel miras turizmi alanlarinda
cografi isaretlerin stratejik olarak kullanilmasi, bolge ekonomileri i¢in siirdiiriilebilir gelir
kaynaklar1 yaratabilir.

Bununla birlikte, bu ¢alisma, cografi isaretli iiriinlerin pazarlama stratejilerindeki yerini
de degerlendirmektedir. Etkili bir pazarlama stratejisi, cografi isaretli iirlinlerin ulusal ve

uluslararasi pazarda daha fazla taninmasini saglayabilir. Ornegin, Avrupa Birligi'nin
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"Protected Designation of Origin" (PDO) sistemi, bolgeye 0zgii lriinlerin tiiketici
gbziinde giivenilirligini artirmakta ve pazar degerini yiikselten bir unsur olmaktadir
(Belletti, vd., 2017). Benzer bir sekilde, yerel yonetimlerin ve turizm otoritelerinin bu
riinleri etkin tanitmasi, bolgeler arasi rekabet avantaji saglayabilir. Cografi isaretli
tirtinlerin ekonomik ve turistik etkilerini daha derinlemesine anlamak i¢in, ileriye yonelik
olarak daha fazla nicel analiz ve bolge bazli saha ¢aligmalarinin yapilmasi 6nerilmektedir.
Bu calisma, ilerleyen arastirmalar i¢in bir temel olusturmakta ve cografi isaretlerin
bolgesel kalkinmadaki potansiyelini ortaya koymaktadir.

Sonu¢ olarak cografi isaret tescili, Urlinlerin 6zgiinliigiinii, kalitesini ve dogalligini
koruyarak, yerel iireticilere ekonomik avantajlar saglamakta ve biiyiik 6l¢ekli endiistriyel
tireticilere kars1 rekabet giiclinii artirmaktadir. Ayrica, tescilli iirlinlerin sahtelerinin ve
taklitlerinin 6nlenmesiyle, tiiketici glivenligi ve memnuniyeti saglanmaktadir. Tiirkiye’de
cografi isaret tesciline sahip lriin sayis1 her gegen yil artmakta olup, bu durum {ilke
genelinde cografi isaret konusunun onem kazandigimi gostermektedir. Belediyeler,
sanayi-ticaret odalar1 ve ticaret borsalar1 en fazla tescil basvurusu yapan kurumlar
arasinda yer almaktadir.

Gastronomi turizmi agisindan, cografi isaret tescili onemli bir rol oynamaktadir. Tescilli
tirtinler, turistler i¢in ¢ekici birer unsur olarak, yerel ekonomiye katki saglamaktadir.
Ordu’nun cografi isaretli tirtinleri, ilin gastronomi turizmi potansiyelini artirarak, yerel
lezzetlerin ve kiiltlirel mirasin tanitilmasina olanak tanimaktadir. Cografi igaret tescilinin
yayginlastirilmasi ve tanitim faaliyetlerinin etkin bir sekilde yiiriitiilmesi, Ordu’nun
gastronomi turizmi destinasyonu olarak 6ne ¢ikmasina katki saglayacaktir.
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Etik Kurul izni

Yazarlar, makalenin ulusal ve uluslararasi aragtirma ve yayin etigine uygun oldugunu
beyan eder. Bu ¢alisma TR Dizin etik kurul onay1 gerektiren ¢alisma grubuna dahil
degildir. Gergeklestirilen calisma dokiiman analizi yontemiyle hazirlanan bir ¢alisma
olmas1 dolayisiyla herhangi bir kurumdan etik kurul izni alinmamustir.

Katki Oran1 Beyam

Calisma iki yazarin katkisi ile hazirlanmastir.
1.Yazar: % 50

2.Yazar: % 50

Cikar Catismasi1 Beyani

Makalede herhangi bir ¢ikar catigmasi veya maddi kazang s6z konusu degildir.
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WHAT IS THE CURRENT TRAJECTORY OF METAVERSE TOURISM RESEARCH: A
BIBLIOMETRIC OVERVIEW

METAVERSE TURIZMI ARASTIRMALARININ YORUNGESI NEDIR: BIBLIYOMETRIK BIR GENEL BAKIS

Meltem ALTINAY OZDEMIR 2

Abstract
Metaverse tourism research has seen remarkable progress in recent years, driven by increasing interest and technological advancements. This study
addresses a critical gap in metaverse tourism by analyzing its trajectory through bibliometric analysis techniques. Using a dual approach—
performance and science mapping analyses—the research evaluates 152 publications to identify key patterns, authors, and sources, providing a
temporal overview of metaverse tourism's development. The findings reveal a notable surge in metaverse tourism research since 2022, signifying a
shift from generalized topics to more specialized focuses. Articles dominate as the primary publication type, with China leading in publication
volume. “Journal of Information Technology and Tourism” emerged as the most influential source, while works by Gursoy, Malodia & Dhir (2022),
Bubhalis, Lin & Leung (2022), Buhalis, Leung & Lin (2023a) and Koohang et al. (2023) are the most cited. Early studies emphasized virtual reality,
smart tourism, and blockchain, with 2023 marking the conceptual establishment of metaverse tourism. Recent research highlights user experience,
marketing, adaptation, and destination management. Specific topics like Generation Z, sustainable education, and sustainable tourism have gained
prominence, utilizing diverse analytical methods. By mapping collaborations and identifying future research opportunities, this study provides a

comprehensive guide for advancing metaverse tourism research and its practical implications.

Keywords: Metaverse Tourism, Bibliometric Analysis, Virtual Reality, Smart Tourism

Ozet
Metaverse turizmi arastirmalart, artan ilgi ve teknolojik gelismelerin etkisiyle son yillarda dnemli bir ilerleme kaydetmistir. Bu ¢alisma, bibliyometrik
analiz teknikleri kullanarak metaverse turizminin gelisim seyrini analiz ederek dnemli bir boslugu doldurmaktadir. Performans analizini ve bilim
haritalama analizini igeren ¢ift yonlii bir yaklagimla, bu ¢aligma 152 yayimni degerlendirerek metaverse turizminin gelisimine iliskin zaman ¢izelgesini,
temel arastirma desenlerini, yazarlar1 ve kaynaklari sunmaktadir. Bulgular, 2022'den itibaren metaverse turizmi arastirmalarinda belirgin bir artis
oldugunu, genel konulardan daha 6zel odaklara dogru bir kayma yasandigini gostermektedir. Makale, en yaygin yayin tiirii olurken, yayin hacminde
Cin lider konumdadir. Journal of IT&T dergisi en etkili kaynak olarak 6ne ¢ikarken, Gursoy, Malodia & Dhir (2022), Buhalis, Lin & Leung (2022),
Bubhalis, Leung & Lin (2023) ve Koohang vd.’nin (2023) ¢alismalart en ¢ok atif alan ¢alismalardir. Yapilan ilk ¢alismalar sanal gergeklik, akilli
turizm ve blockchain konularina odaklanirken, 2023 yili metaverse turizminin kavramsal temelinin atildig1 y1l olmustur. Son donemdeki metaverse
turizm arastirmalar1 kullanici deneyimi, pazarlama, adaptasyon ve destinasyon yonetimi gibi konulara vurgu yapmakla birlikte Z kusagi,
stirdiiriilebilir egitim ve siirdiiriilebilir turizm gibi 6zellestirilmis konular 6nem kazanmis ve cesitli analitik yontemler kullanilmistir. Bu kapsamda
calisma, is birligi haritalamasi aracilig1 ile mevcut aragtirma yoriingesini sunarak metaverse turizmi aragtirmalarini gelistirmek igin gelecek

aragtirmalara 151k tutmaktadir.
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1. Introduction

The concept of the metaverse, coined from “meta” signifying “beyond” and “universe,” denotes
a fusion of the physical and digital domains into a unified synthetic environment (Yaqob &
Hafez, 2023). Initially portrayed in Neal Stephenson’s 1992 novel “Snow Crash,” the metaverse
gained prominence when Facebook rebranded itself as Meta in 2021 (Kim, 2021). This surge
in interest coincided with advancements in augmented reality (AR), virtual reality (VR),
extended reality (XR), and mixed reality (MR), alongside the advent of 5G technology. These
technologies collectively laid the groundwork for seamlessly merging physical and virtual
realms through VR headsets, blockchain technology, and avatars (Simon, 2023).

Many fields have researched the metaverse’s effects since its October 2021 launch. Metaverse
tourism research is a new trend focused on the relationship between the metaverse and tourism.
Studies on metaverse tourism, initiated in 2022, have been ongoing since then. Recent studies
consider metaverse tourism as an innovative technology (Buhalis, Leung & Lin, 2023a; Gursoy,
Malodia & Dhir, 2022; Zaman et al., 2022; Dwivedi et al., 2023; Koo, Kwon, Chung & Kim,
2023; Yang & Wang, 2023). Previous studies have highlighted the importance of systematically
examining the roles and effects of metaverse repositories due to uncertainties about its functions
and effects, given the changing nature of this technology (Gursoy et al., 2022; Buhalis et al.,
2023a; Yang & Wang, 2023; Go & Kang, 2023). Advancing metaverse tourism research to
address these uncertainties can provide further theoretical contributions. Despite the complexity
of understanding metaverse tourism, researchers are working diligently to develop its
theoretical underpinnings (Yang & Wang, 2023). There is a need to understand the focus of
existing studies to address the gaps in literature. Identifying research trends can guide future
studies and improve previous research efforts. Accordingly, the current study aims to identify
the trajectory of metaverse tourism research using bibliometric analysis techniques.

2. Preview of Metaverse Tourism Research

Research on metaverse tourism began in 2022 with Buhalis et al. (2022), Gursoy et al. (2022),
Suanpang et al. (2022), Tsai (2022), Wei (2022), and Zaman et al. (2022). The emergence of
the metaverse prompted an analysis of its diverse effects on tourism from various viewpoints,
resulting in the development of metaverse tourism as a concept. Metaverse tourism has been
defined by several researchers, such as Tsai (2022), Go and Kang (2023), and Yang and Wang
(2023). Yang and Wang (202, p.3), for example, defined the metaverse tourism experience as
an individual’s subjective assessment and experience of tourism-related events in a mixed
reality environment. Several studies have examined the dynamics of the metaverse tourism

ecosystem, such as Buhalis et al. (2023), Go & Kang (2023), and Yang & Wang (2023).
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Metaverse tourism has focused on several areas, such as tourism marketing (Ampountolas et
al., 2024; Buhalis et al., 2023a; Ioannidis & Kontis, 2023; Kilicarslan et al., 2024; Marti-Teston
et al., 2023; Rather, 2023; Sanchez-Amboage et al., 2023; Tsai, 2022), tourism management
(Buhalis et al., 2023a; Chen, 2024; Dutta et al., 2023; Koo et al., 2022; Monaco & Sacchi, 2023;
Ozdemir Uggun & Sahin, 2023; Prados-Castillo et al., 2024; Saleh, 2024; Wei, 2022; Wei,
2024; Wong et al., 2023; Yang & Wang, 2023; Zaman et al., 2024), tourist behavior (Ariza-
Montes et al., 2023; Buhalis et al., 2022; Colakoglu et al., 2023; Hassan & Saleh, 2023;
Ioannidis & Kontis, 2023; Jafar & Ahmad, 2024; Kiligarslan et al., 2024; Koo et al., 2023; Liu
& Park, 2024; Rather, 2023; Shin & Kang, 2024; Yoon & Nam, 2024; Zhong et al., 2023), and
destination marketing and management (Allam et al., 2022; Florido-Benitez, 2024; Kouroupi
& Metaxas, 2023; Suanpang et al., 2022; Zhang & Quoquab, 2023; Ghali et al., 2024; Ioannidis
& Kontis, 2023). Metaverse tourism research is currently undergoing continuous development
and attracting increasing interest from tourism scholars.

3. Research Questions

Bibliometrics is a quantitative method for analyzing academic publications to identify patterns
and trends in research activity across various topics, fields, institutions, or countries (De Bellis,
2009; Ramos-Rodriguez & Ruiz-Navarro, 2004). Bibliometric methods can be used to evaluate
the research productivity of authors, journals, countries, and institutions, as well as to quantify
international cooperation (Abramo et al., 2011; Chiu & Ho, 2007). Regarding the metaverse
specifically, such analyses can provide insights into areas of growing scientific interest, notable
authors and institutions, emerging themes, and research areas (Gomes et al., 2015). Bibliometric
analyses can monitor the development of research trends and reveal how the research focuses
on the metaverse has changed and grown. Having a longitudinal perspective is crucial for
understanding the trajectory of metaverse research and forecasting future advancements in the
field.

Hence, the bibliometric study here aims to extensively review research on metaverse tourism
by mapping the research landscape, identifying significant author collaborations, and

monitoring emerging trends. The study is guided by the following two research questions:

1. What does the performance analysis of metaverse tourism research reveal?
2. Based on science mapping analysis, what is the trend of metaverse tourism research?
4. Methodology

The study adopted a four-stage bibliometric analysis procedure in Table 1. Bibliometric

analysis is typically carried out using two specific methods: performance analysis and science
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mapping (Aria & Cuccurullo, 2017; Donthu et al., 2021). Performance analysis evaluates the
research components, while science mapping examines the connections between research
components. In the present study, bibliometric analysis is used to comprehensively understand
developments in metaverse tourism research and map the field’s knowledge structure (Bota-

Avram, 2023).

Table 1: The Bibliometric Analysis Procedure

Step Procedure
Step 1. Research purpose e To reveal a bibliometric overview of metaverse tourism
publications

Step 2. Choosing bibliometric
analysis techniques

Step 3. Selections of studies

Performance analysis

Science mapping

Suitability for research purposes

Prepare the data by cleaning it before moving forward
(152 publications from Scopus)

e Remove errors like duplicates.

Step 4. Analysis and reporting e Phase 1. Performance analysis

e Phase 2. Science mapping

Source: The author’s elaboration

4.1. Selection of Studies

Scopus and Web of Science (WoS) databases provide extensive publication archives for
bibliometric research. Using Scopus and WoS keywords “metaverse AND tourism” and
“metaverse tourism,” respectively, a literature search was conducted on March 30, 2024. From
2022 to the present, 152 metaverse tourism publications were identified on Scopus and 96 on
WoS. An initial review of these publications showed that all WoS publications were also
present in the Scopus database. Hence, only Scopus database publications were included in the
analysis to prevent duplication. The WoS publications had already been identified by Prados-
Castillo et al. (2024) using the keywords “metaverse tourism” and “virtual reality tourism.”
Thus, the present study can broaden Prados-Castillo et al.’s (2024) study by incorporating the

Scopus database.

The data were extracted up to the specified date following the PRISMA Statement methodology
(Page et al., 2021) and guidelines from leading authors in bibliometric analysis and literature
review (Kraus et al., 2022). Without imposing any limitations, all publications were included
in the analysis to provide a comprehensive profile. To reveal emerging trends, there should be
sufficient data to perform the bibliometric analysis (Ozdemir & Goktas, 2021; Prados-Castillo
et al., 2024). In the present study, the core data comprised 152 publications that reflect the

growing trend in exploring trajectories of metaverse tourism.
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4.2. Data analysis

Practical data analysis is facilitated using bibliometric software like Gephi, Leximancer, and
VOSviewer (Kumar et al., 2021). In the present study, VOSviewer was used for analysis.
During the preparation phase, publications were obtained in CSV format using the search
criteria in TITLE-ABS-KEY-AUTH. The analysis was carried out in two stages. For the first
phase, performance analysis was used, which relies on activity indicators to reveal research
productivity and impact (Caputo et al., 2021; Wang et al., 2021). In the present study, eleven
indicators were used: year of publication, type of publication, number of contributing authors,
most published authors, organization with the most publications, country with the most
publications, most published sources, total citations, number of cited publications, most cited
publications, and most cited organization. VOSviewer was used to analyze four indicators,
namely total citation, number of cited publications, most cited publications, and most cited
organization. The remaining indicators were analyzed using Scopus’s analyze results function.
The performance analysis of the publications entailed the use of descriptive statistics to provide

an overview of metaverse tourism research.

For the second stage, science mapping analysis was used to investigate the connections between
research components in metaverse tourism publications (Baker et al., 2021). VOSviewer
software is an effective mapping tool for clarifying relationships and collaborations among
items (van Eck & Waltman, 2022; Xu et al., 2021). The software provides three types of science
maps, which were all used in the present study: network visualization, overlay visualization,
and density visualization. As shown in Table 2, five analysis indicators were used to examine
the documents, cited authors, sources, keywords, authors, and countries in publications on
metaverse tourism: citation analysis, co-citation analysis, bibliographic coupling, co-
occurrence, and co-authorship analysis (Bota-Avram, 2023). These indicators play a crucial
role in analyzing and following scientific research trends, thereby helping researchers identify
important contributions, prominent journals, and leading researchers in metaverse tourism

research (Hallinger & Kovacevi¢, 2021).
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Table 2: Bibliographic Data

Links Items Definition Citation
patterns
1. Citation analysis e Documents | e A connection between two items
where one references the other (e.g.
A-C)
2. Co-citation e Cited e A connection between two items that
analysis authors are cited by the same document (e.g.
(A-B)
3. Bibliographic e Sources e A connection between two items that
coupling reference the same document (e.g.
D-E)
4. Co-occurrence e Keywords | e Represents the number of documents
in which a keyword appears
5. Co-authorship e Authors ¢ A connection between an author and
analysis e Countries other authors.

Source: van Eck & Waltman,2022: 24; Fujita et al., 2014:133.

The research questions were addressed by analyzing the 152 documents listed. The documents

are discussed, and the results are presented in the following section.
5. Results

5.1. Performance Analysis

Performance analysis resembles the profile of publications (Bota-Avram, 2023). The
components of performance analysis (e.g., publications and citations) are selected, analyzed,
and reported. Figure 1 indicates the longitudinal trend in metaverse tourism publications and
the publication types. The figure shows that metaverse tourism studies (e.g., Buhalis et al.,
2022; Gursoy et al., 2022; Fan et al., 2022; Filimonau et al., 2022; Tsai, 2022; Zaman et al.,
2022; Wei, 2022) first appeared in databases in 2022 (n=17) and increased significantly in 2023
(n=99). The fact that there was about one-third as many publications in the first two months of
2024 as in all of 2023 (n=36) indicates that the rising trend in metaverse tourism research will
continue in the near future. Regarding the type of publication, metaverse tourism publications
are predominantly articles (n=83), followed by conference papers (n=33), and book chapters

(n=15).
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Figure 1. Number of Publications Over Time and Types of Publications

Source: Created by the author based on Scopus analyze results.

Regarding authorship trends, 463 authors contributed to metaverse tourism research in the
period studied. Figure 2 shows that the most productive authors in metaverse tourism
publications are Buhalis, D. (n=5) and Dwivedi, Y.K. (n=3). Another 28 authors have
conducted multiple studies on metaverse tourism. The important role of these studies and the

significant contributions of these authors to metaverse tourism should not be ignored.
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Figure 2. Most Published Authors
Publication performance is a widely used metric to assess organizational activity (Bota-Avram,
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2023). Thus, it is desirable to be published in top sources within a certain field. The analyze
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shows that 375 organizations conducted studies on metaverse tourism within the study period,
of which there were 156 organizations. As shown in Figure 3, the four organizations with the
most publications were Hong Kong Polytechnic University (n=8) and the University of Macau
(n=8), followed by Nanyang Technological University (n=6) and Swansea University (n=6).

Thus, these organizations appear to be at the forefront of this emerging research trend.
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Figure 3. Most published organizations and countries

Source: Created by the author based on Scopus analyze results

Regarding countries of origin, metaverse tourism studies were conducted in 55 countries. The
country was unidentifiable for seven studies, so these were categorized as “undefined.” As
Figure 3 shows, six countries had ten or more publications: China (n=30), India (n=28), South
Korea (n=19), United Kingdom (n=16), United States (n=15), and Italy (n=10). Tiirkiye had 9,
followed by Malaysia and Spain with 8. Thus, these countries are the ones where metaverse
tourism studies have grown most significantly, with authors from these countries demonstrating
a greater interest in metaverse tourism research. Figure 3 also indicates the countries that are
lacking in metaverse tourism studies.

The studies were published in 95 sources, mostly as articles in peer-reviewed journals. The

journal with the most metaverse tourism publications (n=16) was Information Technology and

50 JRTR



Journal of Recreation and Tourism Research /JJRTR 2025, 12(1), 43-70

Tourism. This is because it published two special issues on the theme of the metaverse in 2023
(Issues 3 and 4). Other frequently used journals were Tourism Review (n=8), Sustainability
(n=6), and International Contemporary Hospitality Management (n=6). Figure 4 lists all
publications with four or more articles on metaverse tourism. Given that they gave the most
priority to the field, these sources can be considered the primary contributors to metaverse
tourism research. Future researchers would be advised to consult these sources for insights into

emerging research trends.

International Journal of Tourism Research
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Current Issues in Tourism
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Figure 4. Most Published Sources

Source: Created by the author based on Scopus analyze results

Research studies can have substantial and widespread impacts beyond the number of
publications. Citation indexes are widely used to measure such impacts of publications and
organizations (De Bellis, 2009). In the present study, this was done by analyzing total citations,
number of cited publications, most cited documents, and most cited organization. Out of the
152 publications analyzed, 83 received a total of 1,329 citations, with more than half (54.6%)
being cited, indicating that metaverse tourism publications are interconnected and influence
each other. Figure 5 displays those publications with 50 or more citations, of which the most
influential were Gursoy et al. (2022), Buhalis et al. (2023a), Buhalis et al. (2022), and Koohang
et al. (2023). The oldest publications, such as those by Gursoy et al. (2022) and Buhalis et al.
(2022), were typically the most cited. Nevertheless, more recent studies also had comparable
impacts to the early studies, with publications from 2023 being frequently cited, showing the

growing importance of metaverse tourism studies despite their recent origin.
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Figure 5. Most Cited Publications and Organizations
Source: Created by the author based on the VOSviewer analysis.

Table 3 displays the most cited publications categorized by their respective organizations. A
total of 6,524 citations were made to publications from 227 organizations. “Bournemouth
University” had the most citations (n=473), followed by “Hong Kong Polytechnic University”
(n=351) and “Mica, University of Agder”, “Washington State University”, “North-West
University”, “University of Johannesburg”, and “University of Stavanger” (n=188). These
organizations can thus be considered to have the most significant influence on metaverse

tourism research and are the primary contributors to this research trend.

Table 3: Most Cited Organizations

Organization Citations Organization Citations
Bournemouth University 473 Ajman University 122
The Hong Kong Polytechnic University 351 Curtin University 122
Mica, India 188 Dijlah University College 122
University Of Agder 188 Em Normandie Business School 122
Washington State University 188 King Abdulaziz University 122
North-West University 188 Middle Georgia State University 122
University Of Johannesburg 188 Nanchang Institute of Technology 122
University Of Stavanger 188 National Institute of Industrial | 122
Engineering
UCSI University 136 Oklahoma State University 122
Yunnan Normal University 128 Sheffield Hallam University 122
Middlesex University 122 Symbiosis  International Deemed | 122
University
Swansea University 122 Tashkent  State  University of | 122
Economics
Swinburne University 122 The British University in Dubai 122
University of Greenwich 122 University of Piraeus 122
Xiamen University 122

*Qrganizations with 100 or more citations
Source: Created by the author based on the VOSviewer analysis.

52 JRTR



Journal of Recreation and Tourism Research /JJRTR 2025, 12(1), 43-70

5.2. Science Mapping Analysis

The science mapping analysis aims to provide an overview of the bibliometric and intellectual
framework of a field (Caputo et al., 2021). This is accomplished by using techniques such as
citation analysis, co-citation analysis, co-occurrence analysis, bibliographic coupling, and co-
authorship analysis, along with advanced bibliometric methods like network and clustering
visualization (Donthu et al., 2021). This section displays science maps based on the five
indicators mentioned earlier by extracting the tables from Supplementary Material 1.

To understand the outcomes of the analysis, it is essential to understand certain specialized
terminology used in VOSviewer. Items are focal points like publications, researchers, or terms,
while links are connections between these items without specifying their strengths. A network
emerges through the combination of items and connections, resulting in interconnected
elements. Each color on the map represents a distinct cluster that groups items, with each item
belonging to a single cluster. The term total link strength quantifies the collective strength of
links that an item has with other items. Link strength and total link strength are both indicators
of attribute weights, which are visually represented by label sizes. That is, objects with greater
weights are represented with larger labels in the visualization (van Eck & Waltman, 2022, p.
4,5).

5.3. Citation Analysis

Citation analysis indicates “the number of citations received by a document or the total number
of citations from all documents published by a source, author, institution, or country. Citation
links are links between two items that cite each other” (van Eck & Waltman, 2022, p. 25).
Citation analysis in this context identifies the most influential publications in the research field
and examines the relationships between publications. Citation analysis has several advantages,
such as categorizing publications, visualizing information dissemination within a network,
evaluating publication importance, and identifying research communities. In short, citation
analysis measures scientific impact in the field (Allam et al., 2021, p.7). VOSviewer conducts
citation analysis using the publication’s author/s, source, organization, and country. Given that
the citation link between two items is directed, there is no distinction in terms of direction
regarding a citation from one variable to another. Examining citation connections can reveal
which studies are most interconnected, thereby indicating that these studies have the most

significant influence on the relevant field (van Eck and Waltman, 2022,p. 27).
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Figure 6. Citation Network Diagram of Documents

An initial attempt was made to identify the most impactful studies in the field by analyzing the
publications cited most frequently. When dealing with dense data, setting a lower citation
threshold is typical to achieve more precise outcomes. However, no limitations were imposed
in the present study because the aim was to analyze the trajectory of metaverse tourism research.
The analysis of all 152 documents using a document-based citation network map resulted in 15
clusters with 72 interconnected documents linked by 171 connections (Figure 6). The
publications with the most citation network connections (10 or more) ranked as follows: Gursoy
et al. (2022), Go & Kang (2023), Tsai (2022), Buhalis et al. (2023a), Florido-Benitez (2024),
Wei (2022), Chen et al. (2023), and Buhalis et al. (2023b). Thus, citation network mapping
shows how the most frequently cited authors within metaverse tourism research have made a
significant contribution due to their pioneering dissemination of a developing idea within this
specific field during a certain period.

5.4. Co-citation Analysis

A co-citation link runs “between two items that are both cited by the same document” (van Eck
& Waltman, 2022, p. 27). In the present study, the co-citation analysis identified central sources,
references, or authors in the field by selecting the author as the analysis unit (Zitt &
Bassecoulard, 1994). Figure 7 presents the network diagram of co-citations among the analyzed
authors within metaverse tourism to show which authors have constructed the theoretical

framework of metaverse tourism studies. Based on a threshold of 20 citations per author, the

54 JRTR



Journal of Recreation and Tourism Research /JJRTR 2025, 12(1), 43-70

analysis produced 4 clusters comprising 105 researchers. These clusters comprised 5,255 links
with a total link strength of 86,737. Figure 7 displays the four main clusters of cited references:
A red cluster with 30 authors, a green cluster with 30 authors, a blue cluster with 25 authors,
and a yellow cluster with 20 authors. The key authors with the highest contributions, based on
total link strength, were Buhalis, D. (285.71), Dwivedi, Y.K. (104.72), Kim, J. (98.83), Leung,
D. (93.25), and Wang, Y. (88.02). Other researchers frequently cited Buhalis, D. (n=5) and
Dwivedi, Y.K. (n=3) as the authors with the most publications in metaverse tourism research.
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Note: The strength of a connection shows the number of authors referenced jointly, and the total link strength is
the sum of the strengths of the various links in the network file.

Fig. 7. The Co-citation Network Diagram of the Authors

5.5. Bibliographic Coupling

Bibliographic coupling refers to “the link between two items that cite the same document” (van
Eck & Waltman, 2022, p. 27). The analysis assumes that a significant connection exists between
publications that share one or more references. According to Kessler (1963), the bibliography
of a scientific study reveals the author’s academic context. Hence, when two publications share
similar bibliographies, it suggests a latent connection between them. a possible similarity in the
subjects they cover, as explained by Caputo et al. (2021). Bibliographic coupling analysis is
frequently conducted using a range of variables to evaluate scientific research in a specific field
(Biggi & Giuliani, 2021), reveal its intellectual framework (Kumar et al., 2020), and measure

its interconnectedness (Phan Tan, 2022).
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Figure 8. The Bibliographic Coupling Network Diagram of the Sources

In the present study, the publications came from 95 different sources. Based on a threshold of
one document and one citation per source, the resulting set contained 50 journal sources. Figure
8 presents the map of sources most closely associated with a specific focal source in
publications related to metaverse tourism research. The map displays the total link strength
among 44 sources, with 7 clusters, 508 links, and a total link strength of 3,925, representing the
source network map of publications on metaverse tourism. It shows which sources have the
strongest links with other metaverse tourism publications. The analysis indicated that two
journals were the most influential, namely “Information Technology and Tourism”, and
“Tourism Review”, with total link strengths of 1,005 and 966, respectively. Three other sources
with high bibliographic coupling network strengths were “International Journal of
Contemporary Hospitality Management (719)”, “Current Issues in Tourism (559)”, and
“International Journal of Tourism Research (537)”. These sources had the most citations in
studies related to metaverse tourism.

5.6. Co-occurrence Analysis of Keywords

Co-occurrence analysis, a key tool for measuring scientific production, provides a broad
overview of a field’s main research focuses based on relevant studies (Hu & Zhang, 2015).
Through keywords in titles and abstracts, the tool provides a simple and meaningful way of
evaluating research themes and emerging areas (Ding & Yang, 2020; Khandelwal et al., 2022;

Rejeb, 2022). The analysis aims to provide researchers with an understanding of the content of
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studies and establish the overall structure of the scientific field (Rejeb et al., 202, p.4). The co-
occurrence frequency of keywords is believed to reflect the main themes of studies in a
particular field (Fakhar Manesh et al., 2021).

In the present study, the most frequently co-occurring keywords indicate the main themes of
metaverse tourism research. Figure 9 presents the item density visualization map for co-word
occurrences across the years analyzed, while the overlay visualization map (Figure 10) presents
co-word occurrences by year.

With a total of 452 keywords, the threshold was set at 1 keyword to ensure more meaningful
results. This produced 423 keywords with 1,545 links and a total link strength of 1,705 in 51
clusters. The five most frequent co-occurrences are “metaverse” (92 co-occurrences), “virtual
reality” (28 co-occurrences), “tourism” (19 co-occurrences), “augmented reality” (13 co-

occurrences), and “metaverse tourism” (10 co-occurrences). This visualization improves

comprehension by displaying the keyword density for each item individually.

Note: Overall link strength indicates how many times an author term (item) appears in the same papers.

Figure 9. The Keyword Co-occurrence Density Diagram Based on Item Density.

The overlay visualization in Figure 10 highlights the temporal distribution of keywords.
Keywords are color-coded based on a score derived from the average year of their occurrence,

ranging from blue (earliest years) to green and yellow (most recent years). Figure 10 illustrates
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the evolution of metaverse tourism research, which initially concentrated on topics such as
smart tourism, mixed reality, virtual reality, blockchain, Covid-19 travel anxiety, digital
documentation, consumer experience, and Internet 3.0. Over time, the focus shifted to more
integrated and specialized concepts like technology adoption, consumer behavior, marketing,
tourism development, education, tourism and hospitality, tourism marketing, artificial
intelligence, metaverse tourism, and destination management organizations. Recently emerging
themes, including metaverse tourism, digital tourism, sustainable tourism, service quality,
tourism economics, and digital transformation, are expanding the field’s perspectives. Overall,
metaverse tourism research has followed the trajectory outlined in Figure 13. More recent
publications are more specific (e.g., technological mindfulness, future threats, people with

disabilities, age group).
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Note: Overall link strength reflects the presence of an author keyword (item) in the same publications by
publishing year (from the oldest, blue, to the most current, yellow).

Figure 10. The Co-occurrence of Keywords Overlay Diagram
5.7. Co-authorship Analysis
Co-authorship is a clear and tangible form of scientific collaboration (Henriksen, 2016), which
can be used to assess the standing of researchers in the relevant field (Liu et al., 2005). It
measures intellectual partnerships among authors, countries, and organizations in terms of the
number of co-authored publications. This enables the reliable tracking of almost all aspects of

scientific collaboration networks (Glénzel & Schubert, 2005). Although it offers only a limited
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perspective on scientific research collaboration, it is considered one of the most effective
techniques (Corley & Sabharwal, 2010, p. 627). Through co-authorship, researchers’ cross-
disciplinary and geographical collaborations have become increasingly important for cohesion
and identity in the scientific community (Leifeld & Ingold, 2016). Accordingly, the present

study also examined co-authorship links in terms of author and country units.
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Note: Overall link strength refers to the total strength of co-authorship ties between a certain country and
other countries.

Figure 11. Co-authorship Network Diagram of the Country

Figure 11 shows the results of the analysis. Of the 152 publications, 56 countries were
identified. Based on a threshold of one publication per country, authors from 50 countries
collaborated on co-authored publications related to metaverse tourism. Ten clusters were
identified with 213 links and a total link strength of 288. India had the highest collaboration
with a total link strength of 44, followed by China with 40, the UK and the USA with 38 each,
Australia with 33, and South Korea with 32. Malaysia had a total link strength of 30.
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Figure 12. Co-authorship Network Diagram of the Author

Regarding the analysis of collaboration by author, 463 authors were identified from 152
publications. Based on a threshold of one publication per author, the resulting set contained 43
authors grouped in four clusters. Figure 12 presents the most collaborative authors in terms of
the total link strength of their co-authorship. These authors were Sigala, M. (31 total link
strength), Buhalis, D. (29), and Dwivedi, Y.K. (26). Given their substantial network strengths,
these authors can be considered the most influential researchers in collaborations in metaverse
tourism studies. Co-authorship networks comprise comparable sub-communities, which

implies that researchers can enhance their visibility by bridging these disconnected sub-groups.
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Table 4: The Outlines of Metaverse Tourism Research

Research questions

Results*

What are the findings of the performance
analysis of Metaverse tourism publications?

Year of publications

2022 (n:17), 2023 (n:99), 2024 (n: 36)

Types of publications

Article (n:83), Conference paper (n: 33), Book chapter (n:15)

Number of contributing authors

463

Most published authors Buhalis, D., Dwivedi, Y.K.

Organization with the most | The Hong Kong Polytechnic University, University of

publications Macau, Nanyang Technological University, Swansea
University

Country with the most publications

China, India, South Korea, United Kingdom, United States,
Italy

Most published sources

“Information Technology and Tourism”, “Tourism Review”,
“Sustainability”, “International Contemporary Hospitality

Management”
Total citation 1329
Number of cited publications 83 of 152

Most cited publications

Gursoy et al. (2022), Buhalis et al. (2023a), Buhalis et al.
(2022), Koohang et al. (2023)

Most cited organization

“Bournemouth University”, “The Hong Kong Polytechnic
University”, “University of Agder”, “Washington State
University”, ‘“North-West University”, “University Of

Johannesburg”, “University Of Stavanger”

What trends do metaverse  tourism
publications display according to science
mapping analysis?

Citation analysis

Gursoy (2022), Go (2023), Tsai (2022), Buhalis et al. (2023a),
Florido-Benitez (2024), Wei (2022), Chen et al. (2023),
Buhalis et al. (2023b)

Co-citation analysis

Buhalis, D., Dwivedi, Y.K., Kim, J., Hughes, L., Wang, Y.,
Leung, D., Chung, N., Koo, C., Gursoy, D.

Bibliographic coupling

“Information Technology and Tourism”, “Tourism Review”,
“International Journal of Contemporary Hospitality
Management”, “Current Issues in Tourism”, “International
Journal of Tourism Research”

Co-occurrence analysis

Metaverse, metaverse tourism, virtual reality, tourism,
augmented reality, virtual tourism, blockchain, hospitality,
user experience, digital twin, sustainable tourism, tourism
industry, engagement, bibliometric analysis, cultural heritage,
virtual world

Co-authorship analysis (country)

China, UK, USA, Australia, South Korea, Malaysia

Co-authorship analysis (author)

Marianna, S., Buhalis, D., Dwivedi, Y.K.

*The highest weights

6. Conclusion

Metaverse interdisciplinary research shows considerable promise (Dwivedi et al., 2022). More
specifically, tourism is a crucial testbed for the metaverse ecosystem while metaverse tourism
research can enable global collaboration to explore complicated challenges (Yang & Wang,
2023). This can encourage more top universities to implement tourism initiatives with diverse
scholars and expand metaverse tourism research. Bibliometric analysis is the quantitative

assessment of academic publications to determine patterns and trends in research activity. In
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the context of the metaverse, such an analysis sheds light on the growth of scholarly interest,
prominent authors, and institutions, as well as emerging trends.

The present study provided a comprehensive overview of metaverse tourism research, helping
to map its framework and identify key scholars and research trajectory. In other words, it
provided a comprehensive overview of metaverse tourism research, shedding light on its
development by revealing which researchers, countries, and organizations are involved and the
key conceptual frameworks. Although metaverse tourism research is still in its early stage
(Chen et al., 2023) as “an almost uncharted area” (Yang & Wang, 2023), it is swiftly advancing.
Accordingly, Shin and Kang (2024) recommend examining various facets of metaverse tourism
instead of continuously studying the same subjects. Through bibliometric analysis, the present
study provides future researchers with a framework to understand the present status of
metaverse tourism research and promotes investigation into its different aspects.

The present study also identified key publications (Table 4) and topics (Figure 13) to help
researchers navigate the specific field. Metaverse tourism studies focusing on virtual reality,
smart tourism, and blockchain initially emerged in 2022, with the conceptual inception of
metaverse tourism taking place in 2023. In 2023, there was a growing trend focused on user
experience, adaptation, marketing, and destination management. Metaverse tourism studies also
advanced from broad to specific subjects, such as Generation Z, sustainable education, and
sustainable tourism, employing various analysis methods. Future studies are expected to
concentrate on more intricate aspects in comparison to earlier research.

Furthermore, the analysis identified key metaverse tourism publications by various authors for
future research, particularly Gursoy et al. (2022), Go & Kang (2023), Tsai (2022), Buhalis et
al. (2023a), Florido-Benitez (2024), Wei (2022), Chen et al. (2023), and Buhalis et al. (2023b).
It also showed that certain journals have the highest bibliographic coupling, particularly
Information Technology and Tourism, Tourism Review, International Journal of Contemporary
Hospitality Management, Current Issues in Tourism, and International Journal of Tourism
Research. These journals are extensively indexed in metaverse tourism research and feature
publications by the authors mentioned above.

In its use of a bibliometric approach, the study has two limitations. First, its database was limited
to publications included in Scopus, which was preferred for its advanced archiving capabilities
and its reputation for containing high-quality publications and indexing top-tier journals
(Caputo et al., 2021). Second, because bibliometric analysis does not use primary data, it
provides a broad view of the research field rather than a detailed analysis of publication content

and focuses more on quantitative statistical characteristics of the field.
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That is, the study was structured around the bibliometric characteristics of publications.
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Abstract

The study aims to examine how walking tourism can illuminate the unknown and inaccessible aspects of a destination -its dark side- and the outputs of
walking tourism concerning destination, local community, and tourists. It also aims to reveal the structure of the walking route as it is the main product of
walking tourism. In this line, the importance of walking routes is examined through an integrative literature review. In addition, key elements for the
development of walking tourism were subjected to content analysis using the LIGRE data analysis software within the framework of the tourism product
model. In conclusion, the support that walking tourism provides in areas such as accessibility, sustainability, well-being, and social interaction is emphasised
as a key element in realising the tourism potential for different stakeholders. Furthermore, the role of walking tourism is brought to the forefront in uncovering
tourist attractions located in the inner regions, rural areas, and natural environments of the destination, positively shaping existing seasonality and image,
enabling engagement with destination’s unknown/dark side, and facilitating the exploration of its various dimensions. Moreover, the product structure was
defined, and the condition, accessibility, visibility, and safety of the walking route, as core components integral to its structure as a tourism product, are

outlined.

Keywords: Walking Tourism, Tourism Product, Destination Management, Recreation, Sustainability

Ozet
Calismanin amact, bir destinasyonun bilinmeyen ve erisilemeyen bolgelerinin -karanlik tarafinin- yiirilyiis turizmi araciligtyla nasil aydinlatilabileceginin ve
yiirliyiis turizminin destinasyon, yerel halk ve turistler agisindan ne gibi ¢iktilar saglayabileceginin incelenmesidir. Ayrica bir yiiriiyiis turizmi ana {iriinii olan
yiirilyiis rotasinin/yolunun, {iriin yapisinin ortaya konulmasi da hedeflenmistir. Bu dogrultuda yiiriiyiis rotalarinin 6nemi, biitlinlestirici literatiir taramasi
kapsaminda irdelenmigtir. Buna ek olarak, yiiriiylis turizminin gelistirilmesi igin temel kabul edilen unsurlar, turizm {iriin modeli ¢er¢evesinde LiGRE veri
analiz yazilimi kullanilarak icerik analizine tabi tutulmustur. Sonug olarak, yiirilyiis turizminin erisilebilirlik, stirdiiriilebilirlik, iyi olus ve sosyal etkilesim
gibi konularda saglayacagi destegin, turizmin arz ettigi potansiyelin farkli paydaslar icin hayata gecirilmesindeki onemi vurgulanmistir. Bununla birlikte
yiiriiylis turizminin destinasyonun i¢ bolgelerinde, kirsal alanlarinda ve dogal ¢evrelerinde yer alan turistik ¢ekim unsurlarmnin tistiindeki ortiiniin kaldirilmasi,
mevcut mevsimselligin ve imajin olumlu bir sekilde yapilandirilmasi, destinasyonun bilinmeyen/karanlik tarafiyla etkilesimin miimkiin kilinmasi ve farkli
yonlerinin kesfedilmesi noktasinda oynadigi rol 6n plana ¢ikarilmistir. Ayrica yiiriiylis rotasinin bir turizm {iriinii olarak yapisina entegre olan temel bilesenler

i¢inden kondisyonun, erisilebilirligin, goriiniirliigiin ve giivenligin arz ettigi agirlik not edilerek {iriin yapisi oraya konulmustur.
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1. Introduction

The expression “dark side of a destination” often brings to mind concepts associated with
dark tourism (Tarlow, 2005; Sharpley, 2009), with encompasses tourism-related activities
linked to negative actions (Moorhouse, D’Cruze & Macdonald, 2016; Mansperger, 1995),
as well as non-normative and even criminal events (Biagi & Detotto, 2012) that may occur
within the boundaries of a destination, whether or not they are directly related to tourism
itself. Additionally, it may evoke imagery of difficult or undesirable conditions that are
typically hidden from the tourist gaze (Urry, 2009), existing in the metaphorical backstage
of the destination (MacCannell, 1973). However, the expression “dark side” is not
necessarily meant to convey these typical associations with dark tourism or non-
normativity. Instead, it is essentially inspired by the expression “dark side of the Moon”.
The dark side of the Moon is often used refer to the hemisphere of the Moon that is not
facing the Earth. However, it should be clarified that this expression does not imply that
this side of the Moon is perpetually dark. In reality, similar to the day-night cycle on
Earth, the entire surface of the Moon experiences periods of brightness and darkness as it
is exposed to sunlight at different times, so it does not have a hemisphere that is constantly
in darkness. However, due to an event termed tidal locking (the time required for one full
rotation of the Moon around its axis is equal to one full rotation of it around the Earth's
orbit), always the same side of the Moon appears when viewed from Earth. Therefore, the
other hemisphere of the Moon is described as the "dark side", since it cannot be seen from
the Earth (Davis, 2019).

Consistent with the “dark side” characterization, likely, many of the destination
components as products are already in the “dark” and not visible to tourism stakeholders
(Mirimi et al., 2013; Remondino, 2019). These elements, often hidden from view, can be
brought to light through the process of making them accessible. The walking route, which
forms the core of walking tourism, not only functions as a tourism product but also takes
on the role of facilitating the accessibility of these otherwise obscured aspects of the
destination (Bichler & Peters, 2021). The route itself becomes an essential tool for
revealing the parts of the destination that are typically overlooked or inaccessible, thus
enabling greater exposure to the “dark side” of the destination. In this direction, it is aimed
to reveal the outputs of walking tourism in terms of the destination, local community, and

tourists in the focus of Leleg Way, and to reveal how the unknown and inaccessible places
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of the destination -the dark side of it, in a sense- can be illuminated through these.
Additionally, the process of developing walking tourism as a product has been analysed
through the perspective of Smith's (1994) tourism product model, to provide clarity
regarding the product's structure.

2. Conceptual Framework

Walking forms the basis of human mobility and has a prominent place in leisure and
tourism activities (Hannam et al., 2021, p. 58), additionally, it is one of the most common
actions and activities carried out both in daily life and in touristic life (Aktas Polat &
Polat, 2016), still, also one of the most invisible. When walking for transportation, to go
directly from one place to another, it is described as “purposeful walking” or “utilitarian
walking”. In cases where walking is a goal in itself, the steps taken can be considered as
“recreational walking”. When it comes to tourist steps, it can be seen that purposeful and
recreational walking can become more intertwined. It is possible for a tourist to
experience the destination while walking (recreational) to arrive any tourism product
(purposeful) (Ram & Hall, 2018, pp. 281-282).

Walking, which is positioned as an exercise and social activity beyond just being a
physical movement, is categorized in two basic frameworks in the tourism literature (Wu
& Lai, 2022, p. 88) as urban walking tourism (Farki¢ et al., 2015; Giddy & Hoogendoorn,
2018) and natural walking tourism (Chhetri, Arrowsmith & Jackson, 2004; Marquez-
Pérez, Vallejo-Villalta & Alvarez-Francoso, 2017). As one of the two main components
of natural walking tourism (Rézychki & Dryglas, 2014, p. 25); trekking taking place in
challenging environments such as mountains, deserts, tropics, and glaciers allows people
to recognize their mental and physical abilities through the extraordinary conditions
exposed to and has an exploratory feature in this respect. The other one is hiking (Moira,
Mylonopoulos & Terzoglou, 2021, pp. 13-15); although mountainous regions are
generally preferred, hiking is a type of walking that is a prerequisite for many recreational
activities in nature (Yamag Erdogan, 2023a) such as bird watching, nature photography,
and backpack camping, and also includes visiting other natural and cultural places.
Since a clear limitation and categorization of the two types of natural walking tourism
mentioned above has not been made yet, usage areas and related contexts of the terms
could vary. Compared to each other, the points that come to the fore in general could be

listed as (Bauer et al. 2012; Bohmer-Bauer, 2012; Moira, Mylonopoulos & Terzoglou,
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2021); trekking is carried out at higher altitudes, in more difficult conditions, without
using infrastructure facilities such as roads, and fixed accommodation, also demanding
longer distances to be travelled compared to hiking.

Through walking -as a common form of travel- the destination is not only observed but
also potentially experienced more deeply and directly, without mediation. Examining the
walking action within the framework of tourism and leisure suggests that there are
different walking types with their characteristics (Chandran, Kashyap & Golla, 2019, p.
15; Witte, 2021, p. 426). As the prominent walking types hiking and trekking are
evaluated within the scope of walking tourism as a type of sports tourism in this study, as
stated in the report of the United Nations World Tourism Organization/UNWTO (2019).
In addition, it should be noted that the expression “walking tourism” refers to “natural
walking tourism” throughout the study. Since the focused evaluations on walking tourism
will be made in the context of Leleg Way. Furthermore, it is evident that concept in social
sciences can be ambiguous, as numerous examples can be confronted. Nevertheless, in
this study, to minimise such uncertainty, it has been emphasised that walking tourism is
categorically divided in the literature as “urban walking tourism” and “natural walking
tourism”, depending on whether the activity takes place within or outside of urban centres.
Of course, alternative or additional categorical distinctions regarding walking tourism
may exist or be developed. However, based on the aforementioned classification in the
literature, this study explicitly clarifies that unless specifically stated as “urban walking
tourism”, the term should be understood as referring to walking tourism in rural areas
rather than urban areas. Great effort was devoted to ensuring consistency throughout the
study, and no explanation was made without reference to the literature. In addition, to
facilitate a broader evaluation, the analysis of the walking route as a tourism product will
be carried out in accordance with Smith’s (1994) study, which is widely regarded as one
of the foundational works in the field and centres on the concept of the tourism product.

3. Method

Walking emerges as a prominent activity in enhancing the depth of experience through
interactions with various tourism products within the destination and in intensifying
overall engagement with the destination. Walking routes, particularly those within the
scope of natural walking tourism, are tourism products that play a significant role in

revitalising the less structured, less accessible, and lesser-known parts of the destination,
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as Rabbiosi (2021) mentions. Given its significance in this regard, the study employs an
integrative literature review to shed light on walking routes as a tourism product from
various perspectives, bring them to the forefront, and make them more accessible for
further research. Additionally, to provide a clear depiction of the product structure, a
report focusing on the development of walking tourism has been subjected to content
analysis. In this regard, the research questions/RQ that direct the research process and
form the basis for its execution are as follows:

RQ 1: What is the role of walking tourism in illumination the lesser-known and hard-to-
reach aspects of the destination?

RQ 2: What is the product structure of walking routes as tourism products?

Due to the limited research on walking tourism and walking routes (Hall & Ram, 2018a;
Ram & Hall, 2018a, as cited in Hall & Ram, 2018, p. 281) and the overlooked aspects of
these topics (Rabbiosi & Meneghello, 2023, p. 1), the literature presents a fragmented
picture. In line with the study’s focus, an integrative literature review has been employed,
as suggested by Snyder (2019), to clarify the general framework of the topic and
contribute to efforts aimed at establishing a more integrated structure and combining
perspectives to create new theoretical models. Accordingly, the study predominantly
relies on high-reliability articles in English and Turkish, while also incorporating books,
institutional reports, and official websites to ensure data triangulation (Oppermann,
2000).

Through the integrative literature review, the role of walking routes and walking tourism
in facilitating access to the hidden areas of the destination has been highlighted, with a
particular focus on the Leleg Way in the Bodrum destination of Mugla, Tiirkiye. To
enhance clarity, the Leleg Way has been examined from a closer perspective; however,
the study ultimately focuses on the walking route as a tourism product and the broader
context of walking tourism. Expanding on the Leleg Way focus, the benefits of walking
routes as tourism products for the local community, tourists, and the destination have been
outlined. Following this, the section of the UNWTO's (2019) report titled “Walking
Tourism: Promoting Regional Development”, which focuses on the development of
walking tourism, was analysed using content analysis through LiGRE, a data analysis
software developed by Logiciels Ex-I-Tec Incorporation (Ex-I-Tec, 2025; LiGRE, 2025).

Due to the absence of a similar report on walking tourism that encompasses the wide
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range and global perspective as UNWTQO’s report offers, only this report has been
included in the analysis (for example; the report titled "The European market potential
for walking tourism," prepared by the Centre for the Promotion of Imports from
developing countries/CBI, established in 1971 by The Netherlands Ministry of Foreign
Affairs (CBI, 2021), has not been included in the content analysis, both due to its use of
the UNWTO (2019) report as one of the key sources and its European-centred
perspective.). This analysis aims to provide an overview of walking routes as a tourism
product and to concretise its structural components.

The content analysis was conducted from the perspective of Smith’s (1994) tourism
product model. In this regard, a table presenting the five core dimensions of the model
and their definitions has been included. The themes were developed based on the concept-
driven approach, drawing from this study, which is considered one of the fundamental
works in the field and subject. As the codes were data-driven, the section of the report
subjected to analysis was first read multiple times, and preliminary coding was performed
to draft the code hierarchy. Following this, the coding process was completed, finalising
the main theme, themes, and codes. Code statistics were then presented and interpreted.

The research process was conducted by following the main stages presented in Table 1.

Table 1: The Main Stages of the Research Process

Stages Actions

First stage: Preparation Key concepts were defined, and related topics
were addressed while providing the aim of the
study.

Second stage: Focused examination An examination was conducted on a specific
walking route, The Leleg Way. RQ-1

Third stage: Broad assessment Participation in walking tourism was

examined through push and pull factors, the
benefits and advantages of walking tourism
products for primary stakeholders were
emphasized to provide a holistic perspective.
RO-1

Fourth stage: Structure presentation From a theoretical model perspective, content
analysis was conducted using both concept-
driven and data-driven coding approaches,
and the product structure was revealed. RQ-2

In order to strengthen the validity and reliability of the research, the research process and
findings have been clearly articulated within the word count limitations (dependability
and transferability). Data triangulation was employed (credibility), and raw data

quotations were included, ensuring partial transparency of the data (confirmability).
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Ultimately, the research process was carried out with the possible highest level of care,
with this commitment reflected throughout the study, as evidenced in the presentation of

the findings in the following section.
4. Findings

The findings of the integrative literature review are presented in the first two subsections.
Initially, the Leleg Way is discussed, followed by an exploration of its role in providing
access to the hidden parts of the area, enriching it, and adding new dimensions. In the
other subsection, walking tourism is examined from a more holistic perspective, focusing
on the benefits it provides to key stakeholders. In fact, some of the findings from the
integrative literature review can also be seen to permeate the content of the final section
of the study. Lastly, the findings obtained from the content analysis are presented in the

third subsection, thus completing this part of the study.

4.1. The Leleg Way/Walking Tourism: The Key to Accessing the Hidden Face of the

Destination

As a widely performed leisure and tourism activity, walking becomes “invisible” to the
extent that it is widespread. In relation to this, many natural and cultural attractions, which
are located in rural and natural areas and have potential for sustainable tourism on the
basis of walking tourism, can be overlooked by tourism stakeholders (Kastenholz &
Rodrigues, 2007, p. 6). However, destinations step in the opposite direction, position
walking tourism activities -which includes a high level of integration with the

environment- as a core tourism product (Bichler & Peters, 2021).

As a walking tourism product, the Leleg Way (see Figure 1) cannot be qualified as a core
product for Bodrum destination in its current form. This should not overshadow the
potential of the Leleg Way playing an important role in product diversification and image
enrichment of the destination. As a matter of fact, the Leleg Way strengthens its position
and increases its visibility by being connected with the Carian Way (route length: ~850
km.) taking its name from the civilization lived in the region and including many natural
and cultural attractions along with ancient cities such as Herakleia, Alinda, and Knidos
(Ozcan, 2019, p. 8; Kariayolu, 2022), and also with the Lycian Way (route length: ~600
km.) located in the place known as Lycia in the ancient geography, now called the Teke

Peninsula, containing many richness in terms of landscape, archaeology, and botanic that
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support nature sports (Antalya Il Kiiltiir ve Turizm Miidiirliigii, 2014, p. 1; Likyayolu,
2022; T.C. Kiiltiir ve Turizm Bakanligi, 2022).

Figure 1. The Leleg Way Map (main route highlighted as red together with alternative
routes)

Source: Emrahtezer, 2025; Google, 2025

The Leleg Way combines with the Carian and Lycian Ways and forms a part of an
important whole. On the other hand, it is in the position of being a destination component
expected to contribute to the mass tourism weighted structure of Bodrum destination,
concentrated in the coastal region, in an enriching way. As can be seen in Figure 1, the
Leleg Way primarily covers the inland and mountainous areas of the destination rather
than its coastal regions. It connects ancient cities of -one of the important people of the
peninsula- the Leleges that are surrounded by walls and positioned on the summits such
as Pedasa, Syangela and Termera. The Leleg Way’s first phase was opened on March 26,
2016, with its 185 km long walking route, 20 km long bicycle route, camping areas, and
other natural and cultural attractions; enabling various tourism activities especially under
the umbrella of sports, culture, nature, and adventure tourism (Bodrum Belediyesi, 2017;
Lelegyolu, 2022). With this structure, in addition to being a direct tourism product, it also
has a significant share in the unearthing of unknown or inaccessible tourism products the

destination already contains.
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4.2. A Holistic View of Walking on the Dark Side of the Destination

Providing significant benefits in shedding light on the dark side of the destination and
making it accessible, walking tourism products must be visible at first to fulfil their
potential. The main issues supporting this visibility will be stated through the push and
pull factors participating in walking tourism.

It is possible to show the compelling conditions of urban life, the unhealthy and
inadequate aspects of daily life, the increased artificiality, crowd and pollution in
environment, excessively exposed physical and social stimuli, and a highly structured
stressful order are among the main push factors in connection with participation in
walking tourism (Krippendorf, 1987 as cited in Kastenholz & Rodrigues, 2007, p. 7). The
attraction/pulling power created by a walking tourism product, just as the Leleg Way,
reaches the highest point as a result of the combination of these push factors with pull
factors as; performing a recreational activity, maintaining physical fitness, contacting
with nature, getting to know different cultures, exploring new places, visiting cultural
sites, contacting the region and local culture, increasing well-being (Moira,
Mylonopoulos & Terzoglou, 2021; Choi & Kim, 2021, p. 748; Witte, 2021, p. 426).

The main benefits of the Leleg Way and walking tourism products in general for the
destinations, tourists and local community will be presented. Thus, it will be possible to
express the values related to this tourism product and activity better, to point out the
illuminating aspects for the destination, and to include a holistic view with the focus of
positive aspects. Possible main benefits and advantages of walking tourism products can
be sorted as (UNWTO, 2019, pp. 4-8; Kastenholz & Rodrigues, 2007, p. 7; Chandran,
Kashyap & Golla, 2019, p. 15):

For the destinations;

. Having a high market potential,

. Easy development with a relatively small investment,

. Significantly low maintenance costs,

. Playing a complementary role for the other tourism resources,

. Reducing seasonality,

. Contributing to the protection of the natural and cultural environment,

. Extends visitors’ stay, increases spending, and enables less-visited places to

be explored for advanced destinations,
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. Can be positioned as a basic touristic attraction product for developing
destinations,
For the tourists;
. Easy to participate,
. Gives the opportunity to avoid crowds of people, either in company with a
small group of friends or by being alone,
. Allowing flexible routes to be created with adjustments such as distance,

difficulty and attraction points designed within the walking route,

. Good for physical and mental health with clean air and unpolluted
environment,
. Providing a sense of adventure by giving the feeling of physical and

psychological struggle in line with the difficulty of the walking route,
. Allowing the environment, scenery and all other components to be

experienced in detail and to relax in the slowed pace of life,

. Helping to develop better understanding about the natural and cultural
heritage,
. Supporting the establishment of contact with natural environment and

biological diversity and to perceive the sound, smell, and sensuous aspects of
nature, contributing to integrate with it in this respect, and preparing and
environment for a spiritual experience,

. Increasing the integrity and satisfaction of the tourism experience by
enhancing the interaction between the local community and tourists,

. Bringing the interaction with natural and cultural elements to a unique point
in terms of providing a basis for walking, which is a good way to explore and
experience in depth,

For the local community;

. High potential for local economic benefits,
. Increases the quality of life of the society,
. Supporting the health and well-being of local community by promoting

walking and physical activity, contributing to the abandonment of sedentary
life, and to reduce obesity,

. Having a share in establishing a more friendly environment by strengthening
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the interaction between local community and tourists,
. Helping local community rediscover their natural and cultural riches, better
understand and protect these values,
Following the presentation of the key benefits of walking tourism, both with its position
within the destination via the Leleg Way and its broader, multidimensional aspects, the
section will proceed with the presentation of findings from the content analysis, which
focuses on the product structure of the walking route, thus concluding the findings
section.
4.3. Content Analysis: The Product Structure of Walking Routes
Since Smith's (1994) product structure model was adopted as the primary perspective in
the content analysis, Table 1 has been created to remind the reader of the key elements of
the model before presenting the analysis findings. Additionally, as the five main
categories of the model, which represent the product components, served as the basis for
the concept-driven themes in the coding process, Table 1 also functions as a table that

explains the themes.

Table 2: Smith’s (1994) Product Structure Model

The Model Pro. Com.* Definition

Physical Plant | The core of all tourism products,
with its broad scope, encompasses
aspects such as site, natural
resources, facilities, vehicles,
I physical environment, wildlife,
crowding, and the condition of
tourism infrastructure.

PC

Service The performance of specific tasks
S required to meet the needs of
tourists.

Hospitality The attitude or style in which the
task is performed.

Freedom  of | The necessity that the traveller has
Choice come acceptable range of options
in order for the experience to be
satisfactory.

Involvement The elements set the stage for
physical, intellectual, and/or
emotional involvement in travel
PP = Physical Plant  FC = Freedom of Choice and tourism services, not simply
S = Service 1 = Involvement physical participation, but a sense
H = Hospitality of engagement, of focusing on the
activity.

Figure 1. The Generic Tourism Product

* Product Component

Source: Smith, 1994
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LiGRE data analysis software was utilised, and one of its visualisation tools, the
codification tree, was applied. In this system, the main theme is represented as "root"
(written in all uppercase letters), the theme is represented as "branch" (with only the initial
letter capitalised), and the code is represented as "leaf" (written in all lowercase letters).
To enhance the communicative clarity of Figure 2, which depicts the codification tree,
and to offer insight into the raw content of the themes and codes, thereby providing greater
transparency regarding the background of the coding process, Table 2 is presented.
Through the code/leaf data quotation examples presented in Table 2, not only the
codification tree depicted in Figure 2 but also the clarity of the other visualisation tools
has been enhanced, making the concrete foundations of the codes more tangible. Indeed,

data quotations will continue to be shared throughout.

Table 3: Data Quotation Examples of Codes/Leaves

MAIN THEME/ROOT: TOURISM PRODUCT: WALKING ROUTE

Theme/Branch: 1. Physical Plant, “Route surface should always be well
code/leaf: 1.11. product/walking route maintained

condition

Theme/Branch: 1. Physical Plant, “a route should be easily accessible from

touristic ~ centres  (for  tourists) and

codefleaf: 1.10. accessibility urban/residential areas (for residents).”

Theme/Branch: 2. Service, “... to raise awareness of a destination as a
walking tourism destination, a promotional
event (such as walking festival) can be
organized.”

code/leaf: 2.6. information dissemination

Theme/Branch: 2. Service, “a walking route needs to be safe in terms of

code/leaf: 2.1. safety minimum risk of walking accidents.

Theme/Branch: 4. Freedom of Choice, “craft-making classes”

code/leaf: 4.3. supplementary facilities

Theme/Branch: 4. Freedom of Choice, “depending on the nature of routes, shops,
accommodation  (including  huts  and
campsites), parking areas and first aid
facilities need to be developed.”

code/leaf: 4.2. general facilities

The first noticeable aspect when examining Figure 2 is that no coding falls within the 3.
Hospitality branch. This does not imply that these walking routes have no direct

relationship with hospitality in any way. This is because the analysed report text is
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structured around key elements and emphasises the development of walking tourism. In
this context, the dominance of the 1. Physical Plant and 2. Service branches can be
regarded as a natural outcome. In Smith’s (1994) model, these two components are
positioned at the innermost layers of the product, forming its core. Furthermore, as the
term "hospitality" in the referenced study refers to “the attitude or style in which the task
is performed” (see Table 1), it is reasonable that the report prioritises identifying the tasks
and outlining their fundamental aspects rather than examining the different ways they are
executed.

A branch with a higher number of leaves might be assumed to contain more coded data;
however, this is not necessarily the case. After all, a branch with only two leaves could
include 40 coded data, while another with ten leaves might have just 20. Although such a
disparity is not observed in Figure 2, this clarification has been included to prevent a
potential misinterpretation that may arise at first glance. The situation observed in the
figure, when considering the components that form the perspective-providing model,
reveals a decrease in code frequency as one moves from the inner layers to the outer ones
(PP: 28; S: 22; FC: 14; I: 8). Furthermore, regardless of the code frequency, a similar
pattern is observed in the distinct types of leaves across the branches. Here, recalling the
dense and comprehensive nature of the model's core (for example, the extensive scope of
the Physical Plant) helps clarify the observed situation and its interrelationships.
Additionally, it reflects the heterogeneity represented by both the model and the report
text within the relevant theme/branch. In this regard, the report exhibits a parallel that is,

to some extent, expected with the product structure model found in the literature.
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6.2. sustainable

5.1. eco-friendly development support

*.1. cultural heritage

2.3. information
board

1.7. avoided environmentally
sensitive areas 1.11. product/walking
foute condition

5. Involvement

| 1.3. beautiful
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25. informative. / | 19, consistent
‘and navigational | \ difficulty level
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1.2 natural heritage
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4.1, sufficient |
waysida facilties |

Figure 2. Tourism Product: Walking Route Codification Tree

Beyond the main outlines of the report, each branch has been examined individually. The

first of these is the Physical Plant, presented through Figure 3. At first glance, it is

noticeable that the areas where the leaves within the branch are most densely concentrated

(i.e., the codes with the highest frequency within the theme) are, in order, product/walking

route condition (25%), accessibility (21.43%), and preserved environment (10.71%). It is

considered that the high environmental interaction inherent in walking as an activity,

along with the tendency of walking routes to be located in relatively more sensitive rural

and natural areas of the destination, are among the factors influencing the coding

frequency.
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1. Physical Plant

3.67% 3.57T%

3.57%
3.57%
3.57%
21.43%
3.57%
10.71%
3.51%
3.57%
25%
7.14%
T.14%
cultural heritage accessibility product/walking way condi... basics supplements natural heritage
beautiful landscape preserved environment good air quality minimised asphalted roads
avoided environmentally s... target segment oriented consistent difficulty lew...

Figure 3. Physical Plant Theme/Branch Code/Leaf Statistics
In order to reflect the essence of the codes with the highest frequency in Figure 3 and to
make the analysis more concrete, the relevant data quotations (DQ) are presented below.
DQI1-product/walking route condition: “The route needs to be regularly monitored
so that any problems can be remedied as soon as possible and the total environment
of the route is maintained.”
DQ2- product/walking route condition: “Entrance fee can be considered to self-
finance, at least partially, the maintenance cost of the route.”
DQ3-accessibility: “... tour operators, accommodation facilities or local tourism
associations may need to consider providing access.”
DQ4-accessibility: “... accessibility can be considered for persons with disabilities
by adopting universal design and other measures.”
DQS5-preserved environment: ... maintain the environment...”
DQ6-preserved environment: “... without spoiling the natural surroundings.”

For many tourism products and experiences, as close to unspoiled environmental
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conditions as possible serve as a significant enriching factor, while also embodying a
tangible sign of responsibility towards nature. Given its strong relevance to the central
issue of sustainability, which should be at the forefront of contemporary discussions, it is
considered entirely logical for the report to highlight the preserved environment (DQS5;
DQ6). It is, of course, not possible for the environment being utilized to remain entirely
unaffected, nor for all the influences to be entirely positive. The fact that a walking route,
as a tourism product, is somewhat structured also means that some degree of degradation
is inevitable. Therefore, there is a need for maintenance, and in this regard, the report
highlights that monitoring and entrance fees can be instrumental in addressing this need
(DQ1, DQ2). Relatedly, although data quotations are not provided here,
recommendations include optimising existing resources and improving existing paths
before developing new routes from scratch, connecting them to form a cohesive route,
minimising the inclusion of asphalt roads in the product component, and avoiding
environmentally sensitive areas. Given the inherent structure of walking routes, which are
centred around roads, they may require additional support in terms of accessibility
compared to other tourism products. In this context, the role of stakeholders, such as tour
operators, accommodation providers, and local tourism organisations (DQ3), is
highlighted. Additionally, the importance of incorporating universal design practices
(DQ4) into the product structure, particularly under the Physical Plant component, is
stressed to enhance accessibility and support broader participation.
The details of the Service branch, which occupies the innermost layer of the product
structure after the physical plant and directly influences the product, are highlighted in
Figure 4. The key areas, in order of prominence, are information dissemination (54.53%),
safety (18.18%), and informative and navigational tools (13.64%). Among these,
information dissemination stands out due to its connection with accessibility within the
physical plant, as it essentially involves the steps needed to ensure the visibility of the
walking route product. The relevant data quotations for these codes/leaves are provided
below.

DQ7-information dissemination: “First of all, a walking route needs to be known to

potential visitors. Information must be provided through the Internet.”

DQ8- information dissemination: “A destination can consider collaboration with

tour companies to create and sell packaged tours that include the walking route in
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the itinerary and execute joint promotion.”
DQ9-safety: “Potentially dangerous sections should be avoided.”
DQ10-informative and navigational tools: “It is advised that basic information

should be provided free of charge either print or online.”

2. Service
18.18%
4.55%
4.55%
54.53%
4.55%
13.64%
safety well-marked signage information board guide informative and navigatio...

information dissemination

Figure 4. Service Theme/Branch Code/Leaf Statistics
In the structure of tourism products, the emphasis placed on making the product known
within the scope of information dissemination is evident. After all, if there is no awareness
of its existence, the likelihood of a product being demanded remains exceedingly low. To
address this issue, emphasis has been placed on disseminating information via the internet
to reach potential tourists (DQ7) and directing promotional activities in collaboration with
stakeholders (DQS). Additionally, although not explicitly mentioned in the data
quotations, the implementation of multifaceted promotional strategies based on budget
constraints, the organisation of familiarisation trips for the walking route, the hosting of
events such as festivals to enhance the visibility of walking tourism within the destination,
and the integration of walking tourism products into the broader tourism planning and

value chain have all been highlighted as important considerations. Moreover, it is
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conceivable that the coding frequency has been shaped by the value attributed to the
likelihood that walking tourism products, among the various tourism offerings that
constitute the destination, do not initially stand out or fail to distinguish themselves from
other alternatives (with such trends varying according to the type of tourist).
Information dissemination alone will not be sufficient for a product to become widely
demanded. Given that walking routes are likely to be located in the destination's interior,
less densely populated, or possibly mountainous areas and require a certain level of
physical and mental fitness, additional factors gain significance. In this regard, ensuring
that essential information about the product is provided free of charge (DQ10) and
carefully selecting its location to avoid hazardous areas (DQ9) are particularly valuable
considerations. Although not explicitly mentioned among the data quotations, it is
essential to structure the product with preventive measures against traffic accidents
(considering the potentially challenging access conditions), crimes (given its likely
location in remote areas far from security forces), and injuries or accidents related to
walking (see 1. Physical Plant branch: 1.8. target segment-oriented and 1.9. consistent
difficulty level leaves). Moreover, the product design must incorporate elements such as
the placement of informative signage, the preparation of maps and guides, the
implementation of standardised trail markings, and the provision of guided services,
ensuring both safety and accessibility.

The first notable aspect of Figure 5, which presents the code/leaf statistics for the Freedom
of Choice and Involvement branches, is that they contain fewer codes/leaves compared
to previous branches. Additionally, as previously stated, a lower frequency of coding has
been applied within these branches. Accommodation (including homestays), food and
beverage, first aid, guidebooks and maps, and parking areas are listed under general
facilities, whereas souvenirs, handicrafts, music and dance performances, storytelling,
cooking and craft-making classes, and the provision of diversified programmes are
categorised as supplementary facilities (DQ11). While these are naturally related to the
physical plant, they have been evaluated within the context of the Freedom of Choice
branch, particularly in terms of the alternatives and space for movement offered to the
tourist. Among these, the issue of accessibility, including transportation and parking
facilities, is notably emphasised, and it is encouraged that actions be taken in

collaboration with relevant stakeholders on this matter (DQ12). The pivotal role of
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supplementary facilities in enhancing the diversification of walking activities, increasing
the sustainability of the experience through relevant tangible products, fostering
socialisation, and developing skills, also clarifies their position within the product

structure.

4. Freedom of Choice 5. Involvement

sufficient wayside facii.. @ general taciities @ supplementary faciities eco-friendly | sustainable development ...

Figure 5. Freedom of Choice and Involvement Themes/Branch Code/Leaf Statistics
As the primary product is the walking route, it is expected that wayside facilities hold
additional significance (DQ13). Data quotations related to this, and other facility
examples centred around the Freedom of Choice branch are provided below.

DQI11-supplementary facilities: “Provision of diversified programmes for tourists”
DQI12-general facilities: “If public transport is not available, tour operators,
accommodation facilities or local tourism associations may need to consider
providing access and parking facilities.”
DQI13-sufficient wayside facilities: “... such as toilets, trash bins and benches should
be placed at proper places.”
The information conveyed in the report regarding the development of walking tourism is
linked to the Involvement branch in the context of supporting ecological sensitivity and
sustainable development. The relevant data quotations are as follows:
DQ14-eco-friendly: “Asphalted roads should be minimized. At the same time,
environmentally sensitive areas should be avoided so that walking tourism will not

harm the environment.”
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DQ15-eco-friendly: “... reduction of private car use is recommended for the sake of

low carbon approach.”

DQ16-sustainable development support: ““... maximized use of local supplies linking

various sectors needs to be encouraged.”

DQI17-sustainable development support: “Creating economic opportunities,

including employment, is critical for regional development. It is either economic

benefit direct from walking itself or indirect ones from the increase of walking

travellers.”
It cannot be assumed that the aforementioned resources automatically function as
components that promote involvement in the tourism product, as not every tourist
engaging with a walking route product will necessarily align with the sustainability
framework (DQ14-17). It is important to take into account the type of tourist, as well as
various other factors that may significantly influence the tourism experience.
5. Discussion and Conclusion
Through the Leleg Way focusing on Leleg settlements located mainly in the inner parts
and heights of Bodrum, the unknown and inaccessible places -in a sense- the dark side of
the destination gains momentum to be unearthed. Tovar & Carvalho (2011) exemplified
a similar situation in Portugal and emphasized the potential to revitalize mountainous
regions and natural environments through walking tourism. Choi & Kim (2021, p. 748)
also explained the walking tourism that is becoming widespread by exemplifying it from
South Korea. Based on the 2018 data of the Korea Tourism Organization, the authors
emphasised that about 60% of South Koreans visit walking routes, most of which are
located in mountainous and coastal areas, and 31% frequently participate in walking
tourism. Thus, the prevalence of this type of tourism in domestic tourism activity and the
interest it receives by the local community have been revealed.
In line with the examples of Portugal and South Korea; it is understood that it is possible
for the local community to benefit more from the tourism products in their own region
and to create a new and different attraction in tourism mobility through the walking
tourism in general and Leleg Way in particular. In addition to this, for inland, rural, and
natural environments; it facilitates the unveiling of various tourist attractions supporting
especially sports, culture, nature, and adventure tourism, positively structuring the current

seasonality and image, making easier to walk on the unknown side of the destination/to
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experience its dark side, and exploring its different aspects. In this respect, the
significance of the Leleg Way/walking tourism becomes evident in uncovering aspects of
Bodrum/a destination that have not yet come to light, along with its unconventional
tourism components. Moreover, as Yamag¢ Erdogan (2023a) discusses on a similar topic,
it holds the potential to be a key tourism product.

How good the potential of the walking tourism and the Leleg Way can be reflected is also
related to how it appears in the eyes of tourists as well as for the product structure.
Conducting a study in this direction, Bichler and Peters (2021, p. 483) emphasized that
hiking is evaluated as an activity that appeals to senses rather than being a challenge and
allow integration with the natural environment and social relations. Therefore, it is stated
that it would be appropriate to emphasize points such as relaxation, physical and mental
well-being rather than high adventure content such as risk and fear. It is also noted that it
would be beneficial to make its social aspect visible as an activity shared with other
people in a natural environment.

The obvious coverage of nature sports with walking, and the importance of walking
activity in visiting a destination mark the place of walking in the tourist experience. In
fact, including the urban context, it is emphasized that walkability could potentially be an
important factor for the tourist experience (Hannam et al., 2021, p. 58). In this direction
accessibility, connectivity, and continuity are emphasized as the prominent dimensions
of walkability especially for tourists. Therefore, attention should be given to the integrity
of routes in walking tourism products, such as the Leleg Way, as well as to the structure
of walking route products in general. In addition, considering tourists’ time constraints
and need for guiding information, tools such as maps, signage, and social media should
be utilised effectively, as highlighted by both Ram and Hall (2018, pp. 281-282) and the
findings of the content analysis. Furthermore, it should be underscored that the content
analysis findings highlight condition, accessibility, visibility, and safety as some of the
prominent core components integral to the structure of a walking route as a tourism
product.

Finally, if the relationship between walking tourism and nature is considered from a more
macro perspective; tourism’s share of approximately 8% in global carbon emissions
(almost half of this share is transportation-related) (Lenzen et al., 2018) and the

expectation of an increase [in line with the 2030 projections in the report prepared by
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UNWTO & International Transport Forum/ITF (2019)] in tourism-related transportation
carbon emissions comes to the mind. On the other hand, it is possible to support
sustainability by protecting destination resources and reducing carbon footprint through
walking tourism products that can be implemented with low investments. However, since
walking routes are primarily located in environmentally sensitive areas, such as natural
and rural zones (Weston & Moto, 2012, pp. 1-2; Choi & Kim, 2021, p. 748), it is essential
to closely consider carrying capacity, prioritise the promotion of pro-environmental
behaviour, and manage sustainability effectively, while also ensuring their integration
into the broader product structure with maximum effort.
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